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Online, interactive analysis tools

Online tool to analyse the qualitative data

B D 93, .
ONLINE AND ¢, PRI
ONSITE ANALYSIS T A

http://koti.kapsi.fi/~hannes/helsinki/sanapilvi.html
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The systematic use of Google street view
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Figure 2 Kermel density maps, for example, schools in highly walkable neighbourhoods. KDE, kemel density estimate

Egli et al. (2018): Viewing obesogenic advertising in children’s neighbourhoods using Google Street View.
Geographical Research. doi:10.1111/1745-5871.12291

FURTHERANALYSIS OF
THE CHARACTERISTICS
OF URBAN SETTINGS
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Expert audit

Classification of children’s places (behavior settings)
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Hotspots by water: Expert audit & PPGIS data
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GENDER

How to study public life?
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Urban analysis a la Jan Gehl

Observations
about urban life

Gehl’s
12 quality
criteria
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Visualizing ideas
based on
your analysis

(Here: Sirkku Huisko)

YOU NAMEIT...




Data analysis plan...

Here:
Everyday Urbanity project
case Kuninkaankolmio

I'T MIGHT BEA

GOOD IDEA TO DO

CLASSIFICATION

ANALYSES

softGIS
data

Origins
(711 homes)

| Respondent's attributes |
| - Background 1
|- Preference profiles |
Attitudes }

| Trip attributes
! 7 Origins and destinations
I~ Trip purpose

|- Chosen travel mode

Residents* daily trips [

| Modal at
I (car / public transport /
| non-motorized modes)

|- Tripchain
|- Tripdistance
|

!

- Travel time

i
N
Destinations

(4669 daily activities)

Re-coding travel

|::> modes

Indentifying mode
choice mismatch:
Classifying mode
choises to optimal,
non-optimal and
semi-optimal based
on travel time

Indentifying
:> sustainable and [

What are the basic
characteristics of residents”
daily mobility?

Spatial/ statistical analysis of
daily trips by

- trip attributes

- modal attributes

+ border-crossing mobility

Are there mismatches
between residents’ actual
mode choices and the time-
wise optimal mode choices?
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FIRST! SECOND! THIRD!

CHOOSE A GROUP CHOOSE 2-4

DESIDE TOGETHER WHAT KIND OF
Please form . n o FOR == . ANALYSISYOUWILLDO
groups of 4-5 ) ANALYSJS o s LN e b
persons by using ) g £ - o THE OPTIONS ARE MANY .
the grouping tool ‘ - - : Bt = e
in MyCources .\ %




You can for example analyze THE CHARACTERISTICS OF THE PLACES BY DOING:

1. GlIS-analysis or visualization and compare the land use in the clusters that you have chosen and
analyze e.g.:

« Mixed land use

« Density level

« Intersection density

» Green structure proportion

« Something else...

3. Deeper analysis of the site characteristics

Get additional information about the characteristics of the site for example by:

« Realizing an expert audit, systematically observing the characteristics of the site
« Using Google street views to analyze the characteristics of the site

* Realizing a historical analysis of the site

« Something else...

SOME
POSSIBILITIES

FOR THE
ANALYSIS TASK

... or can also deepen the understanding of place experiences of people by e.g:
Realizing behavior mapping a la Jan Gehl and observing how people use the site

Realizing interviews among the users of the site: for example short street interviews or walk along
interviews might be doable

Making a video on the site and how it is used
Something else...

...0r you can concentrate on thinking how the mapped place experiences of
people could inform urban design and planning
Do improvement suggestions based on the place experiences by people

Feel free to come up with more options!
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I8 Please frame your analysis with
ideas from Environmental
Psychology that you have

learned during the course or il .
Please make a presentation about your work for the last
you have been inspired SO M E TI PS session P y

It is important to reflect both the experiences of people
and the characteristics of settings.

elsewhere. This framing can be

G T TR T e The presentation can be about 10-15 min long, you

cannot exceed this time!

empirical findings that we have

i discussed.
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Summary

Find your unigue way to address the analysis
challenge.

Divide tasks!

Do an analysis plan!

Find links to the relevant research literature

Help from Tiina and myself will be available!




