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Introduction and Practicalities



Learning outcomes

Upon completion of the course students will be able to carry out 
quantitative empirical research. More specifically, they will be able to:
1. Define research problems and research designs
2. Understand the role of theory and concepts in empirical research
3. Choose appropriate samples and empirical material for particular research 

problems
4. Analyze empirical material
5. Report empirical research
6. Define appropriate evaluative criteria for empirical research



Practicalities

• All course information is at MyCourses (mycourses.aalto.fi).
• There is no compulsory attendance on our online meetings.
• For best learning results use your own laptop during online meetings 

and Install SPSS software from download.aalto.fi
• If you cannot do that you find the software at Aalto in e.g. Väre R102 

classroom. Or you can use the Aalto VDI for SPSS: 
https://www.aalto.fi/en/services/vdiaaltofi-how-to-use-aalto-virtual-
desktop-infrastructure

https://www.aalto.fi/en/services/vdiaaltofi-how-to-use-aalto-virtual-desktop-infrastructure
https://www.aalto.fi/en/services/vdiaaltofi-how-to-use-aalto-virtual-desktop-infrastructure


How to complete this course?

• See MyCourses-website for all instructions.

• Important dates:
• Deadline for assignments
• Two exam dates



Practicalities: Coursebook
• Coursebook: 2020-edition: Nunan, D., Birks, D.F. 

and Malhotra, K. (2020). Marketing Research: 
Applied Insight, 6. Edition, Pearson, Print ISBN: 
9781292308722, 1292308729, e-Text ISBN: 
9781292308760, 1292308761. Chapters 1-5 and 
10-30.

• The exam is based on 2020-edition. 
• In practice students also use:

2017-edition: Malhotra, N.K., Birks, D.F. and 
Nunan, D. (2017). Marketing Research: 
An Applied Approach, 5. Edition, Pearson, 
ISBN-10: 1292103124, ISBN-13: 
9781292103129, Chapters 1-5 and 10-
30.

2012-edition: Malhotra, N. K., Birks, D. F. and 
Wills, P. (2012) Marketing research: An 
Applied Approach, 4. Edition, Harlow: 
Financial Times Prentice Hall., ISBN 
0273725858. No need to read Chapters 
6-9 (Qualitative research).

• A limited number of course textbooks are available 
at the library.





Why this course is important for 
You?
• After this course you much better at reading  academic research (not only in 

the field of business but among many fields of science).
• Data analysis using big data is also a huge social and political 

question. E.g. watch ‘The Great Hack’ which is a 2019 documentary 
film about the Facebook–Cambridge Analytica data scandal.

• All this is needed for conducting quantitative master’s thesis.
• You are much better at your future work when there are things related to 

quantitative research.
• Companies do mostly quantitative market research. Quantitative 

research methods 78% in 2018; while the share of qualitative 
research at 14%. (ESOMAR Global Market Research Report 2019).

• Quantitative research is more important as there is more data 
available and analyzing that data can be a competitive advantage.



Why are we here?

1. To learn quantitative research methods for studies, work and life in 
general.

2. To help you to do a better Master’s thesis more easily. Whether it is 
quantitative or qualitative does not matter, even though mostly this 
is about quantitative research.

3. To provide tools and ideas for life-long learning. So that you are 
anytime ready to find top quality knowledge from any subject.



What is Special in this course?

There are some great things in this this course:

1. We take a holistic view to quantitative research. You do not learn some 
mathematical equations related to quantitative methods but you learn how 
to do quantitative research from the beginning until the end.

2. We have the best tools that there are. Aalto library services are top class 
in the world and IBM SPSS is great software for data analysis.

3. Our textbook is the best in the world and used in leading universities. By 
reading it you get great knowledge of in practice all methods used in the 
field of marketing.



Practicalities: Lectures

• We have 5 days and each day we start at 16:15 and finish at 19:45.
• We have breaks so that sessions are 30-60 minutes (one longer 

break and 2-3 short breaks).
• First part of each day is recorded, and videos will be available in the 

website.
• Second part is not recorded, and it will be examples and discussion.
• This system is based on my experiences and student feedback from 

online teaching. All suggestions for improvements are highly 
appreciated.



Research Process: Theory and 
Practise



Research Process

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



The Role of Theory

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Research questions and 
hypotheses 
• Research questions (RQs) are refined statements of

the specific components of the problem.  

• A hypothesis (H) is an unproven statement or 
proposition about a factor or phenomenon that is of 
interest to the researcher. Often, a hypothesis is a 
possible answer to the research question.



A conceptual map for approach to 
the problem

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Exploratory vs. Conclusive 
Research

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Systematic Literature Review: 
Finding the Most Important
Journal Articles



Secret to Successful Research

• If there is one secret to successful research it is finding the most 
important previous research in the subject.

• All academic research is based on previous research. 
• You need to find out what is known and what is not known on the 

subject you want to study.
• And, finally, you want to do research that is based on theory i.e. 

previous research and knowledge about the subject.



What Are the Best Academic Journals?

• There are about 30 000 academic 
journals publishing over 2 millions 
journal articles every year.

• So, first you have to find our what 
are the the best journals in your 
field (after that what are the best 
articles).

• Financial Times keeps a list of 50 
most important journals in 
business sciences -> google 
“Financial Times Top 50 
Journals”.
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Financial Times Top 50 Journals

• From this list you can choose a 
couple of journals you want to 
follow: check a couple of times a 
year what they have published.

• For example, if you are a 
marketing scholar you might want 
to follow 5 marketing journals, 3 
management journals, 1 business 
ethics journal and one managerial 
journal like Harvard Business 
Review.
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ABS Journal Quality Guide
• Chartered Association of 

Business Schools’ have in their 
website ‘Academic Journal 
Guide’.

• Their website is free but requires 
registration. 
https://charteredabs.org/

• You can also google ‘ABS 
Academic Journal Guide pdf’. But 
the most recent guide in pdf-form 
is from 2015. 

• It ranks journals by discipline, e.g. 
Marketing, Finance, Strategy.

24

https://charteredabs.org/


ABS Journal Quality Guide

• The best journals get a 
“4*”-ranking.

• Lowest ranking is “1”.
• Even the journals with 

ranking “1” are decent. 
There are lots of 
journals below that.

• This guide is the easiest 
way to check how good 
a specific journal is.
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ABS Journal Quality Guide:4*, 4 and 3
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Getting Access to Journal Articles

• Most articles you can read and 
download by just having Aalto 
account and password.

• For some articles you need 
VPN (=Virtual Private 
Network) connection to Aalto.

• Almost all articles are 
available these ways for free.

• In practice, students do not
buy articles. 

27



Simple Way to Search and Download 
Articles: Google Scholar
• You can search articles with 

Google Scholar: 
http://scholar.google.com/

• In order to read and download 
articles go to Google Scholar 
settings and add Aalto University 
to the list of libraries.

• Instructions are available at: 
http://libguides.aalto.fi/e-
resourcelinking/google-scholar

• Following instructions you get 
SFX-link next to journal articles 
and clicking it takes you to PDF-
file.

28

http://scholar.google.com/
http://libguides.aalto.fi/e-resourcelinking/google-scholar
http://libguides.aalto.fi/e-resourcelinking/google-scholar


Google Scholar has also information 
and statistics about researchers

29



Virtual Private Network (VPN)

• Some library services require use 
of Virtual Private Network (VPN).

• Cisco AnyConnect VPN software 
can be downloaded from: 
http://download.aalto.fi

• There you find also instructions 
how to install it.

• When using the VPN, all traffic 
goes through the Aalto University 
IT services and you have access 
to all library services.

30

http://download.aalto.fi/


All Library Databases: primo.aalto.fi
• All library databases are at: http://primo.aalto.fi (there is also special business 

research site: https://libguides.aalto.fi/business
• From both of these you can find and read e-books, search and download 

journal articles, and read newspapers such as Financial Times and 
Kauppalehti.

• Two most important things there are: 1) accessing specific journal and 2) 
searching many journals with Web of Science.

31

http://primo.aalto.fi/
https://libguides.aalto.fi/business


Library: Accessing Specific Journal

1. Go to: http://primo.aalto.fi
2. Search the journal you want 

to access, e.g. “Harvard 
Business Review”.

3. Choose database (usually the 
first one is ok, sometimes you 
have to try others)

4. Now you should see all 
issues from 1922.

32

http://primo.aalto.fi/


Harvard Business Review
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Library: Searching Multiple Journals 
with Web of Science
1. Go to: http://primo.aalto.fi
2. Database Search: “Web of Science”
3. Choose and go to “Web of Science –

Cross Search”
4. Now you can search a topic, e.g. 

“Sharing Economy”.
5. The database is like Google Scholar but 

includes mostly journal articles from good 
journals. That makes searching relevant 
articles easier.

6. You get the article as pdf-file by clicking 
Viewit@aalto.

7. Clicking journal’s name gives also ‘impact 
factor’ of the journal. The higher the 
impact factor the better the journal (rule 
of thumb: greater than 1.5 is a very good 
journal).

34

http://primo.aalto.fi/


Checklist for Deciding What to Read

1. Is the topic of your interest?
2. What is the quality of the 

journal? 
3. How many times the article 

has been cited? You see that 
in Google Scholar or Web of 
Science.

4. Is the article new or still 
relevant? 

35



Thank you!



Day 1 - Part 2

Examples and discussion.
This part is not recorded.



Example: Systematic literature review 
in practice (my research with Dr. Song)
• We want to do the literature review in straightforward way without putting too 

much of our energy to it.
• Our target is to find 20 most journal articles that are most relevant to us.
• We have 4 criteria for relevance: 
• Title (is this relevant for us)
• Quality of the journal (we want overall good journals and we appreciate more 

journals from our own discipline, e.g. marketing and management)
• Number of citations (we love relatively new articles which have many citations)
• Year of publishing (we want very new articles even though they might not yet 

have that many citations).
• During the process we list to Excel-file about 30-50 articles.
• The final decision of the 20 journal articles is qualitative and based on our 

own judgement.
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Systematic literature review in practice: 
keywords
• Our topic is collaborative consumption / sharing economy. We pick 

up our initial keywords from the articles we had found with our 
non-systematic literature searches:
• Sharing economy
• Shared consumption
• Sharenomy
• Collaborative consumption
• Access based services

• Now we systematically search articles using these keywords.
• During the process of searching articles we look what keywords 

new articles have and add more keywords to our searches.
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Systematic literature review in practice: 
databases
• As we want to be efficient and not spend too much time we do the 

literature review by using first just the Web of Science-database.
• Based on that database we fill an Excel-file with 30-50 articles, of 

which we finally choose 20 to be the most important for us (by our 
own judgement).

• After doing all this in the Web of Science-database we do the 
same briefly with Google Scholar.

• Google Scholar provides us possibility to find articles not 
published in very good journals (Web of Science includes basically 
only very good journals). These can be articles from other journals 
of books or other publications.
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Example: Excel-file of a systematic 
literature review (not same style as 
in learning exercise 1)
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Quantitative Research –
Master’s Thesis



In the case of Master’s thesis we 
need to:

1. Understand how they are 
evaluated.

2. Know what they are like in 
practise (especially the good 
ones).

Learning 
anything?



Key to Success: Study the
evaluation form carefully
Ke



Key to Success: Learn what the 
very good master’s thesis are like
• Next we look briefly what very good Master’s thesis are like. You find 

these two thesis from Aalto Learning Centre databases as Pdf-files 
(you can simply google the name of the thesis).

• Ainomaria Parikka. Building the dream online: Does 
participation in luxury brand's social media affect brand 
experience, brand affect, brand trust, and brand loyalty? 

• Aino Kymäläinen. Exploring motivations to engage in 
collaborative consumption - Case: Facebook recycling groups. 



First step in doing research: 
Systematic literature review
• Now we know what Master’ thesis are like, what is expected from 

them and how they are evaluated.
• If you are doing Master’s Thesis the next step would be to select the 

area/topic, then do a thing called systematic literature review and 
learn what is known about the subject. 

• Based on what is already known, you can find a thing called 
“research gap” (=what is not known but possible for you to study). 

• After that decide what you want to study, write your research 
questions and you are ready to write the theoretical part of your 
thesis.



Thank you!


