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Recap from previous lecture

Important installations for your computer:
- VPN from download.aalto.fi
- Letting Google Scholar know that you are from Aalto

Literature search
- A look at top marketing journals
- Searching the most important articles



Systematic Literature Review: 
Finding the Research Gap



Literature review

• Goals of a literature review goals as follows:
• (1) to summarize prior research, 
• (2) to critically examine contributions of past research, 
• (3) to explain the results of prior research found within research 

streams,
• (4) to clarify alternative views of past research (not necessarily 

integrated together).

• Source: Schwarz et al. (2006)
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Literature review table

• Develop a literature review table. 
• Describe relevant studies in rows and evaluate each paper across 

4–6 columns (e.g., theory, data, key findings). 
• A good literature review table summarizes the field.
• It helps you recognize your own contribution.
• Moreover, you are now able to clarify your contribution, relative to 

extant research.
• So, you do not do literature review table for its own sake. You do it 

also to recognize and communicate your own contribution.
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Literature review table: Example

Auh, S., Menguc, B., & Jung, Y. S. (2014). Unpacking the relationship between 
empowering leadership and service-oriented citizenship behaviors: a multilevel 
approach. Journal of the Academy of Marketing Science, 42(5), 558–579.



Literature review and research gaps
• Research gap refers to what is not known.
• We want the literature review table show us the research gaps.
• You can even combine your literature table and research gaps to 

the same table (next slide).
• For example, something has been researched among business-to-

consumer context (B2C) but not in business-to-business context 
(B2B). 

• In the table some research gaps are related to B2B-context. 
Others are related to theory.

• All research gaps should not usually be related to context.
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8Homburg, C., Stierl, M., & Bornemann, T. (2013). Corporate Social Responsibility in Business-to-Business Markets: How Organizational Customers 
Account for Supplier Corporate Social Responsibility Engagement. Journal of Marketing, 77(November), 54–72.



Reporting literature review

• In journal articles literature review is reported very briefly.
• In Master’s thesis the best way is to look guidance from previous 

thesis, for example:
• Ainomaria Parikka. Building the dream online: Does participation 

in luxury brand's social media affect brand experience, brand affect, 
brand trust, and brand loyalty? 

• Aino Kymäläinen. Exploring motivations to engage in collaborative 
consumption - Case: Facebook recycling groups. 
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More about the topic
• Webster, J., & Watson, R. T. (2002). Analyzing the Past to Prepare for 

the Future: Writing a Literature Review. MIS Quarterly, 26(2), 13–23. 
• Rowe, F. (2014). What literature review is not: diversity, boundaries 

and recommendations. European Journal of Information Systems, 
23(3), 241–255. 

• Seuring, S., & Gold, S. (2012). Conducting content-analysis based 
literature reviews in supply chain management. Supply Chain 
Management: An International Journal, 17(5), 544–555. 

• Aquilani, B., Silvestri, C., & Ruggieri, A. (2017). A systematic literature 
review on total quality management critical success factors and the 
identification of new avenues of research. The TQM Journal, 29(1), 
184–213.

• Wolfswinkel, J. F., Furtmueller, E., & Wilderom, C. P. M. (2013). Using 
grounded theory as a method for rigorously reviewing literature. 
European Journal of Information Systems, 22(1), 45–55.
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Data Collection, Primary Scales
of Measurement and Sampling



A classification of survey methods

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Advantages and disadvantages 
of online surveys
Advantages:

• speed
• cost
• quality of response
• no interviewer bias
• data quality
• contact with certain target groups.

Disadvantages:

• sampling frames
• access to the web
• technical problems.

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



A comparative evaluation of 
survey techniques (1/3)

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



A comparative evaluation of 
survey techniques (2/3)

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



A comparative evaluation of 
survey techniques (3/3)

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Primary scales of measurement

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



The Likert scale

Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Source: Nunan et al. (2020): Marketing 
Research - Applied Insight. Sixth Edition.



Survey design



Where to the questions for a survey 
come from?
• When you do academic research you do not usually ‘invent’ the 

questions for a survey yourself.
• Instead, the questions are usually based on previous research.
• A bunch of questions measuring a certain concept is called a 

“scale”.
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Example

Aino Kymäläinen: Exploring Motivations to Engage in Collaborative Consumption
Case: Facebook Recycling Groups. Master’s Thesis. Aalto 2015.
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Example

Iglesias, O., Markovic, S., Singh, J.J. and Sierra, V. (2019), “Do Customer Perceptions of 
Corporate Services Brand Ethicality Improve Brand Equity? Considering the Roles of Brand
Heritage, Brand Image, and Recognition Benefits”, Journal of Business Ethics, Springer
Netherlands, Vol. 154 No. 2, pp. 441–459. 24



Handbook of Marketing Scales
• There are books that present 

hundreds of pages scales.
• However, most common way 

of finding the questions for a 
survey is from studies that are 
used in the literature review.
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Creating a scale: Example

KAPITAN, S., KENNEDY, A.-M. AND
BERTH, N. (2019), “Sustainably
superior versus greenwasher: A 
scale measure of B2B 
sustainability positioning”, 
Industrial Marketing Management, 
Elsevier, Vol. 76, pp. 84–97.
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Creating a scale: Example

KAPITAN, S., KENNEDY, A.-M. AND
BERTH, N. (2019), “Sustainably
superior versus greenwasher: A 
scale measure of B2B 
sustainability positioning”, 
Industrial Marketing Management, 
Elsevier, Vol. 76, pp. 84–97.
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Creating a scale: Extreme example

”In nine quantitative 
studies (surveys and 
experiments), the authors 
develop scale items to 
reliably measure the 
component characteristics 
of brand coolness”

WARREN, C., BATRA, R., LOUREIRO, 
S.M.C. AND BAGOZZI, R.P. (2019), 
“Brand Coolness”, Journal of 
Marketing, Vol. 83 No. 5, pp. 36–56.

28

Picture: Safal Niveshak



Example from Master’s Thesis

Aino Kymäläinen: Exploring Motivations to Engage in Collaborative Consumption
Case: Facebook Recycling Groups. Master’s Thesis. Aalto 2015.
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Example from Master’s Thesis

Aino Kymäläinen: Exploring Motivations to Engage in Collaborative Consumption
Case: Facebook Recycling Groups. Master’s Thesis. Aalto 2015.
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Web Survey in Practise



Web survey tool



Webropol Instructions

• Manuals are available on the Webropol website (‘Help Center’-
button)

• However, Webropol is relatively easy. You can just start creating your 
survey.



Writing the Theoretical 
Part - Getting Organized



Getting Organized: Targets
Soon you have hundreds journal 
articles in your computer and you 
have to get organized in order to:
- Make highlights and remarks to 

articles when reading
- Search content inside all your of 

your articles when writing
- Make references and the list of 

references automatically when 
writing

- Have access to your articles from 
multiple devices (your articles 
must be stored in some cloud 
service).
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Getting Organized: Tools
• You need a cloud service where you store 

your journal articles – e.g. Dropbox or 
Google Drive. 

• You need a web based service which you 
use for thing called “reference 
management” – e.g. Mendeley or 
Mendeley.

• You need a reading device – you can 
begin with desktop or laptop but later you 
want a tablet.

• You need a reading app for tablet – e.g. 
Goodreader.

• Goodreader costs about 5 Euros, 
Mendeley, Dropbox and Google Drive are 
free.

• Endnote is free for Aalto students and 
employees (download.aalto.fi).
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Dropbox or Google Drive

• If you store your pdf-files in 
Dropbox (or Google Drive) you 
can access them from as 
many computers, tablets and 
phones as you like.
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Mendeley – Reference Management 
(free)
• Mendeley is a reference 

management software. 
• You add your Pdf-files there and 

Mendeley finds reference 
information (Journal, authors, page 
numbers etc.) automatically for 
most of them.

• You can now search inside your 
Pdf-files and make references to 
them in Word.

• Download Mendeley Desktop from 
Mendeley.com and register for the 
service.  You also need to 
download from there a small add-on 
to Word (Mendeley Cite).
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Mendeley – Website has all instructions
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Endnote – Reference Management (free 
for Aalto students and employees)

• Download from: download.aalto.fi

• Instructions and training materials:

• https://clarivate.com/webofscience
group/support/endnote/
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Data Analysis with SPSS 
Software: Introduction



What is IBM SPSS Statistics?



Available at download.aalto.fi



SPSS manuals

• https://www.ibm.com/support/pages/ibm-spss-statistics-28-
documentation

• Especially useful there: 
• IBM_SPSS_Statistics_Brief_Guide.pdf
• IBM_SPSS_Statistics_Base.pdf

https://www.ibm.com/support/pages/ibm-spss-statistics-28-documentation
https://www.ibm.com/support/pages/ibm-spss-statistics-28-documentation
ftp://public.dhe.ibm.com/software/analytics/spss/documentation/statistics/26.0/fr/client/Manuals/IBM_SPSS_Statistics_Brief_Guide.pdf
ftp://public.dhe.ibm.com/software/analytics/spss/documentation/statistics/26.0/en/client/Manuals/IBM_SPSS_Statistics_Base.pdf


SPSS – Overview

• Importing data
• Editing data (e.g. creating new variables)
• Selecting some part of data (e.g. doing analysis for just young

persons)



Thank you!


