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Selected clusters for the analysis

D Clusters

# Selected clusters
7 10 and 23 are

#% located in

@ Kuitinmaki district
in southern Espoo.
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Physical characteristics

Population density Age distribution
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Physical characteristics

Land cover Building function

Y crusters Y ctusters

Land cover Buildings

- Continuous urban fabric - Detached house

- Discontinuous urban fabric - Row house

- Commercial units - Apartment buildings
Industrial units Public services

\:’ Sport and leisure areas - Commercial services

- Vegetation Storehouse

- Parking

- No value
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Physical characteristics

Transportation possibilities Green structure
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Analyzing the data / Quality places

“The center of Olari”
“Kuitinmaki mall”
“Place for hobbies and
post office”
“Noisy drunk people in
the pubs”

-> Although cluster 10 has
less (5) quality places,
most of them are ranked
neutral or positive. ‘

=> Cluster 10 has mainly
housing and a school

; QDua.ifl”;t::e:fmieveu => Cluster 23 has more
oL s e quality places (20).
A ou - It is possibly because
8 202 the cluster has more
services and hobby
spaces, where people
visit.

“Many of my friends live here.
| have lived here myself to0o.”
“My sister’s daughter lives
here”
“Kuitinmaki school and the
pedestrian paths around it”
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Analyzing the data / Everyday places

[ Cluster areas

Everyday places cluster 23, perceived quality
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— Overall very positive quality
rankings for both of the clusters

— Visiting frequency varying a lot

— The way people got to these
two areas also varying a lot,
walking being the most important,
biking the less used mode

— In cluster 23 (the northern one)
shopping and other services were
the most common activities, in
cluster 10 (the southern one)
school and leisure were the most
common ones



Regression Analysis of Quality Places - SPSS

Dataset: Excel MyEspoo adults specialplace

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation
Walking 11860 0 1 37 484
Bicycle 11860 0 1 22 411 \Which factors
Public_transport 11860 0 1 14 345 affect place
Car 11860 0 1 39 488 _
Travelmode_other 11860 0 1 .03 AS57 qua“ty
Social_environment 7171 0 2 1.43 76 (dependent
Active_environment 7167 0 2 1.52 688 variable) most?
Aesthetic_environment 7232 0 2 1.55 727
Atmosphere 7233 0 2 1.61 702 /
Personal_significance 7142 0 2 1.62 589
Place_quality_fixed 11859 0 100 69.33 27.042

Valid N (listwise) 6953




Linear regression results (R2 = 0.606)

1. Atmosphere has strong positive correlations with place quality.

2. Personal significance and functionality of place contribute to place quality at

similar level.

3. The influence of environment is greater than that of travel modes.

Coefficients”

Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 12.987 715 18175 .000
Walking 1.018 436 .018 2,333 020 893 1.007
Social_environment 47449 415 12 11.438 .000 593 1.685
Active_environment 7.334 A5 76 17.681 .0oo 575 1.739
Aesthetic_environment 230 508 133 10301 000 342 2922
Atmosphere 557 358 26.230 000 305 3277
Personal_significance 8.302 451 AN 18.421 000 660 1.514

a. DependentVariable: Place_quality_fixed



Place_gualty_fixed
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Comparison of the overall dataset and our clusters (10 & 23)

number of answers about atmosphere - all number of answers about atmosphere - cluster
6000 - : 10 & 23 3
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Development ideas for our clusters
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Conclusions from the analysis

Clusters

BhMl | |23 average perceived quality 55 e Northern part and southern part of
8 | |10 average perceived qualiy 53 Kuitinmaki have opposite total scoring
Quality places sides but there are only 2 scores’
S difference for the average scoring
e Most of the answers focus on the center
in both quality- and every day -places
e Many improvement ideas focus on the
centre of cluster 23, even though its
perceived score is higher
e Walking is an important mode to access
this place
e Atmosphere affects the overall rating of
o wo oo @ the space most (Regression model)




Development ideas for Kuitinmaki

Atmosphere and
functionality

e Development of part of the
parking lot to a public space

e Renovating the facade of
the shopping centre

e Diversifying the services




Development ideas for
Kuitinmaki

Mobility

e Development of the pedestrian path
through the area all the way to Iso
Omena

e Pedestrian connection developments
around the “new square”

~  https://usa.streetsblog.org

'Iso Omena’sHopping mall -
Matinkyla:Metro station \‘
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Thank you!



