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Agenda

* The "very basics”

— Whatis an academic article?

— How to read research articles (analytically and

critically)?

— How to write academic texts?

— What kind of sources can you cite in academic texts?
* The "more advanced”

— How to write a literature review

* How to pitch?
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What Is an academic
article?

2.3.202

Academic journals and articles

» Academic journals
are periodicals in

Peer Review Process

;
which researchers = v *

. . revised manuscript %% Rejected ““7
publish articles on " v =
their work - @ surtner review neocece [

Reviews assessed by editor

» Academic articles go
through a
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» Academic texts report recent, original reseach and/or
develop new theory/knowledge
— Academic texts develop arguments: the purpose is to
argue for the correctedness of the findings

— Academic texts require transparency: own findings and
references have to be clearly identifiable, and all citations
have to be marked

Aalto University
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» Regardless of discipline, academic articles generally contain the
following sections:

— Abstract

— Introduction

— Literature review/Theoretical background
— Methods and data

— Findings

— Discussion and/or conclusion

— References

Aalto University
School of Business 232021
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How to read
research articles?

JEK ] \L_I]: |‘~.

M/ \P TI N How do you normally
\ read for pleasure

(books or journalism)?

R \M[
THRONES
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Selling Pain to the Saturated Self Reading research articles is

REBECCA SCOTT more analytical, iterative

BERNARD COVA process

It is less about reading
than it is about studying
You are looking for facts

and ideas, not
entertainment!

A sz
9
1. “Screen” the article (title, authors, keywords,
abstract)
2. Getting the “punch line”

— Read the abstract slowly until it makes sense

— Read the introduction -authors will present the punch
line of their research (question, approach, positioning,
main findings)

— Skim the discussion. Read the first few paragraphs
and the last few paragraphs. If it is short and/or easy to
understand, read the whole thing

— Check the figures and tables.

Al s
10
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How to read articles

3. First reading

Skim the abstract and the introduction
once again

Skim the methods section
Read the results section
Read the discussion

Aalto University
School of Business 432021
L] 11
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How to read articles

4. Increased understanding
— Write and mark down thoughts on the article

— Circle words you do not know or that you think are
important

— Check important points elsewhere (if you don’t
understand them)

— Jot down further ideas or questions.

— Read the references. Look up points that were not fully
explained

Aalto University
School of Business 432021
u
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How to read articles by
each section

Aalto University
School of Business 232021
L] 13
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Abstract | Pain to the Saturated Self

* Thisis the summary of the journal
article. Almost all journal articlesco™
have an abstract. The abstract *°V*
appears as a short paragraph at
the start of the article, sometimes
italicized or indented to set itself

10 electric shocks, fire, and Ireezing water. Through sensory intensficason, pan
into sharp focus, heir corporeal

ny. in addition, paind

apart from the rest of the article.

* What's important: The abstract tells e e
you the point of the article. e it o it Showni
Always read the abstract to make
sure the article is suited toward
your topic. -

provides a temporary reliet from the burdens of sefi-awareness. Fin:

Aalto University
School of Business 232021
L} 14

from tha sl By foning Tho CONSCIOUSAESS Wih GRAWNG UNEIRASaNNESs. pan
whan

14
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IntrOd UCtlon . . . _aemng rFain 10 ine >alturatea >eir
* The writer's introduction is the first

section of the paper. Although nGE& v
BERNARD COVA
always labeled, it generally

introduces the topic, the thesis, —

and tells readers why the e T e

research is important e e s
« What's important: look for the FRE SR
thesis; what's the author trying to e

prove or show? How do they iri;endm,..,. .

bave all felt it. We have all suféred from it

to contribute to their field? v ggiomtiso by ol

If you only read one section;
should be the introduction

Aalto University
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T . O e bty womey oo e il
pay for experiences that are marketed as intensely painful
How can we make sease of this paradax?

Although pain is a central facet of the human condition,
" " ) under théo o

thre
eSSty braciing abvemems dhullenge
olvine a wnes of il 7S malitary.svie o

2.3.2021
15
15
Literature review

+ Aliterature review looks at oF mo mmec
past research on the topic. EREORETICEL FOUNATNENG o
The |iterature reVieW In rtuilding the theoretical foundations of o!.u study, we ) -‘% T'-'"_1
draw from past consumer research on extraordinary experi- attempts 1n

demonstrates to other ences, as well as insights from a variety of disciplines on romantic

pain, to help us analyze and understand this puzzling phe-

researCherS that the aUthor IS nomenon: why would consumers pay for c‘pcricnc;a that
thoroughly acqual nted Wlth are deliberately marketed as painful?

their tOplC. Extraordinary Experiences as Escapes
Wh at'S | m portant Extraordinary expeniences such as river rafting (Arnould
and Price 1993), skydiving (Celsi et al. 1993), climbing
o |If you're still searching for Everest (Tumbat and Belk 2011), surfing (Canniford and
Shankar 2013), and participating in the Bumning Man festi-
sources for your paper, a val (Kozinets 2002) or the Mountain Man Rendez-Vous

Iiterature reVieW can pOint you (Belk and Costa 1998) “‘“‘7'"!"‘[‘" Tough Mudder. Indeed.

these adventures all allow individuals to free themselves

to other sources YOU Can USe. from the tedium of the everyday by engaging in an event

that is intense and temporally marked-out, which are the

e |tcan alSO broadly educate defining features of an extraordinary experience

. (Abrahams 1986). From this perspective, these various

yOU on thlS area Of researCh- activities are escape attempts (Cohen and Taylor 1976)

providing relief from the structural demands of institu-
tional arrangements (Tumer 1969).

Past scholarship has brought to light various features of

i i contemporary life that individuals are eluding: the repeti-

A' Aalto University tive monotony of the “9 to 5 lifestyle™ (Amould, Price, and

School of Business

mountaines
wild, clim}
alistic (Lod
Extraord)
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verts peopl
focus to thi
ence flow,
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Methodology

 In this section, the author
details how they will try to
support (or disprove) their
thesis.

What's important:

You should know how the
writer obtained their
information

— Did they use a survey?
What type of survey? Who
did they survey?

— Or did they do an
experiment? What type of
experiment? How did they
get test subjects?

— Oris it a qualitative paper?
How was the data collected

and analysed?

Aalto University
School of Business
u

ETHNOGRAPHIC METHODS

After reviewing past research on pain, we identified a
vaniety of methodological challenges. For instance, if pain
is such a personal experience, and if the experience of pain
is so difficult to communicate to others (Scarry 1985), how
can we investigate and describe this experience?
Moreover, what kind of representational strategy can we
employ to problematize the body through discourse and be-
yond the mind/body dichotomy? Dualistic thinking has
been so prevalent in shaping Western intellectual history
that we still lack the words, concepts, and theoretical
frameworks to conform to Merleau-Ponty's (1962) phe-
nomenological project.

In order to deal with these methodological issues, we
have used a wide range of ethnographic methods, which
we detail below and in the following table. As we seek to
develop an ethnography that attends to the “physical. mate-
rial, psychological and emotional dimensions™ of pain
(Buckingham and Degen 2012, 337). we deploy various
types of data collection, including: (1) participant observa-
tion; (2) the collection of visual materials; (3) in-depth in-
terviews: and (4) netnography.

Participant Observation

Qur lead researcher conducted the bulk of the ethno-
graphic fieldwork. taking on three different roles to provide
a comprehensive and detailed understanding of the Tough
Mudder experience: as a spectator, a volunteer, and a
Tough Mudder participant. As a spectator she was able to
take ethnographic field notes detailing the chronology of
the event, the interaction between participants and
obstacles, and the sensory qualities of the experience itself

17

Findings
» The author explains the
results of their research

¢ Quantitative and qualitative
studies have different ways of
reporting findings (e.g.
qualitative —heavy use of
quotes and fieldnotes to back
up analysis)

What's important:

¢ you don't have to read it word-
by-word unless you are
particularly interested or it
belongs to the key sources of
your own thesis i

My breathing became ragged towards the top and I tilted my
hands as though | were holding hiking poles to maximize
the efficiency of my steps. | clung onto the lemporal nature
of the discomfort. Although it was temporary. [ was aware it
was building fast, as if I were in a small compartment that
was rapidly filling up with water™ (field notes 2015)

After another intense training session involving 150
pull-ups, we find her tending to her sore arms. She is not
able to type anymore:

“I couldn’t straighten my arms. | was in agoany, even if 1
kept my arms bent it still hurt because the tendons around
my elbow linked up my arms 0 my back. I now notice 1
can't type properly. 1 loaded up on Chinese remedies, had
an agonizing shower then hit the hard pain killers—
Tbuprofen™ (field notes 2015).

Figure | shows her bruised arms covered in dandelion
ice, a traditional Chinese remedy for severe muscle bruis-
ing. At this particular moment, all her attention is directed
to a specific part of her body that aches.

After another training run, the lead researcher also talks
about the additional difficulties she experiences walking:

“A colossal mass of agony greeted my ligaments the nexi

A!

Our findings are organized 1o describe three complemen
tary levels of analysis. First, we focus on pain as a personal
experience, and we show that pain facilitates a reappear.
ance of the body to the participant’s consciousness
Second, we describe how pain becomes meaningful and
gains significance through an intricate process of ritualiza-
tion and dramatization. What Tough Mudder is selling is a
dramatized pain that symbolizes a rebirth of the individ-
ual’s corporeality. Finally, we look at what happens in the
Aalto Univer; aftermath of the event. We demonstrate that pain operates
School of Bu very differently during and after the event. When pain

floods their consciousness, participants scem unable 1o

moming afier training. It made me really appreciate what
they do, how they support me. balance and stabilize my en-
tire 5fi8 being. and now | have beaten them into an abyss of
fragility and pain. I couldn’t walk properly™ (ficld notes
2012).

2.3.2021
18
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Conclusion/Discussion

* The author's summary of the
journal article. The author will
also explain the implications
(practical and/or theoretical)
and what further research
could/should be done. —-What
do their findings actually mean,
considering the existing body
of literature?

What's important:

* You can find ideas for research
here

Aalto University
School of Business
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DISCUSSION

We approached this ethnography as the solving of a
mystery (Alvesson and Karreman 2007). Consumers spend
billions of dollars each year on pain relievers, yet at the
same lime extreme and painful experiences like Tough
Mudder are becoming more popular by the day. In order to
better understand this puzzling dilemma, we closely exam-
ined past scholarship on extraordinary experiences in con-
sumer research (Amould and Price 1993; Belk and Costa
1998; Canniford and Shankar 2013; Celsi et al. 1993;
Kozinets 2002: Tumbat and Belk 2011)

Marketed pain is a theoretical “breakdown™ (Alvesson
and Kirreman 2007, 1266), an anomaly that existing theo-
ries, models, and vocabularies cannot fully resolve. Indeed.
past consumer research is limited in helping us understand
how pain could add meaning to an extraordinary experi-
ence, or why consumers would pay to endure pain.

In contrast, our research opens up new avenues of think-
ing about extraordinary experiences, as a way for con-
sumers to rediscover their forgotten bodies, and as
temporary moments of escape from their self. These in-
sights, we believe, highlight the centrality of the body in
endowing extraordinary experiences with meaning.

Pain and the Rediscovery of the Body in
Extraordinary Experiences

Pain produces a very specific kind of embodiment. The
stinging discomfort of icy water and the ratling pain of
electric shocks transform the body into the “thematic ob-
ject of the subject’s experience™ (Zeiler 2010, 335). The
body in pain no longer functions as *“a from structure, the
painful body becomes that fo which he attends™ (Leder

19

read?

What was found?

a ks wbdpE

Whatis the study about?
How does it fit into what is already known?
How was the study done?

What do the results mean?

How to understand what you have

The basic five questions you need to ask and answer:
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I USED TO HATE WRITING
ASSIGNMENTS | BUT NOw

WiTH A LITTLE PRACTICE,

WRITING CAM BE AW

IMTIMIDATING  AND

IMPEMETRABLE FOG!

WANT TO SEE WY Book
REPORT P

T EMIC THEM, TO INFLATE WEMK IDEAS,
L‘_/_/ OBSCURE POOR REASONING,
ANMD IMHIBIT CLARATY.

1 REALIZED THAT THE
PURPOSE OF WRITING 15

THE DINAMICS OF INTERBEING
AHD MOROLOGICAL IMPERATIVES
N DICK AND JANE = A STUDY
I, PSICHIC TRAMSRELATIONAL
GENDER MODES.”

ACADEMIA,

22
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Academic writing is

1. Informative — the purpose is not to entertain

2. Argumentative and linear — all parts of the text are structured to

support the central argument

3. Precise —you have to know the meanings of words, and use
them accurately

4. Objective - emphasis on information and arguments, not on you

5. Hedging - You might need to qualify your stance; or the strength
of your claims

6. Complex and formal - more complex grammar, vocabulary and
structures; avoiding colloquial expressions

A!

Aalto University
School of Business
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Regardless of the topic area, audience, and purpose, certain general

guidelines apply

1.

2.

A!

Use formal words and structures (do NOT use shortened
verb forms or negatives such as I'm, don't)

Do not over-emphasize your own person or that of -
someone else (impersonality, objectivity - passive voice,
impersonal structures, etc.)

Be cautious when dealing with issues not necessarily
accepted by everyone (=>modal auxiliaries such as
may/might/should; adverbs and adjectives such as potential,
perhaps, possibly, likely, etc.)

Use the professional terminology of your field, but avoid
saying things in an overly complicated manner — good
writing is easy to understand (this is were many novice
academics go wrong!)

Keep in mind your intended audience and its expectations

Aalto University
School of Business
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Rule #1: YOU LEARN TO WRITE BY WRITING! —
WRITE, WRITE, WRITE

Rule #2: QUALITY COMES FROM REVISION! —
EDIT, EDIT, EDIT

Aalto University
School of Business
u

25

1. Giving credit to whom credit is due — one cannot
present ideas formulated by others as their own (that
would be plagiarism)

2. Academic transparency: the reader can check
whether a claim made by the author is valid, or
evaluate whether the author has interpreted the
original correctly

3. The reader can find the original text (this is why a
full reference list is needed)

Aalto University
School of Business
u
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* In consumer research discipline in-text citations are used,
i.e. references are places within the text in brackets

» Typically the reference is in the form of (Lastname, year) for
research articles and (Lastname, year, page number) for
books

Analysis refers to breaking the data into manageable parts
(Uusitalo 1991, 23).

» The citation can also be the subject of the sentence:

According to Uusitalo (1991, 23), Analysis refers to breaking the
data into manageable parts.

Aalto University
School of Business
u
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* Multiple authors:

One study found that the most important element in comprehending
non-native speech is familiarity with the topic (Gass & Varonis, 1984).

or

Gass and Varonis (1984) found that the most important element in
comprehending non-native speech is familiarity with the topic.

Aalto University
School of Business
u

28
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* Multiple works

Research shows that listening to a particular accent improves
comprehension of accented speech in general (Gass & Varonis,
1984; Krech Thomas, 2004)

* Web page with author and with no author:

Role-play can help children learn techniques for coping with bullying
(Kraiser, 2011).

The term Nittany Lion was coined by Penn State football player Joe
Mason in 1904 ("All things Nittany," 2006).

A' Aalto Universi_ty )
School of Business 3/2/2021
L} 29
29
» For more information on proper citations and reference lists,
please check out:
https://guides.libraries.psu.edu/apaquickguide/overview
A' Aalto Universi_ty
School of Business 3/2/2021
| 30
30
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tudents entering a graduate program

often encounter a new type of assign-
ment that differs from the papers they
had to write in high school or as college
undergraduates: the literature review
(also known as a critical review essay).
Put briefly, a literature review summa-
rizes and evaluates a body of writings
about a specific topic. The need to con-
duct such reviews is by no means limited

to graduate students; scholarly research-
are aanarallu carru At litaratirs reviewse

Doing a Literature Review

Jeffrey W. Knopf, Naval Postgraduate School

In general, a literature review has two
key elements. First, it should concisely
summarize the findings or claims that
have emerged from prior research efforts
on a subject. Second, a literature review
should reach a conclusion about how
accurate and complete that knowledge is;
it should present your considered judg-
ments about what’s right, what's wrong,
what's inconclusive, and what’s missing
in the existing literature. In contrast to
enma nther wave nf enrvaving a hndv nf

A literature review

about a specific topic

or not in dealing with a certain problem.
In this context, one might focus, for ex-
ample, on the “lessons learned” from
previous efforts to deal with a certain
problem (and those lessons learned might
have been proposed by outside scholars
or by practitioners themselves).

To return to the first context, review-
ing existing knowledge can itself be the
end goal if one simply wants to ascertain
the current “state of the art” on a partic-
nlar enhisrt ar nrnhlam  In thic rantayr

summarizes and evaluates a body of writings

Aalto University
School of Business
u
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In general, a literature review has two
key elements. First, it should concisely
summarize the findings or claims that
have emerged from prior research efforts
on a subject. Second, a literature review
should reach a conclusion about how
accurate and complete that knowledge is;

ments about what's right, what’s wrong,
what’s inconclusive, and what’s missing
in the existing literature. In contrast to
some other ways of surveying a body of
literature, such as an annotated bibliogra-
phy, the literature review is a work of
synthesis. For this reason, it is important
not to simply write a summary list of
what each individual work says, but in-
stead to focus on the body of work
viewed as a whole.

Aalto University
School of Business
u

Here you'd go through a lot of

«—articles to see what’s in there

regarding your topic of interest

it should present your considered judg- Here you analyze the literature

you've found

3.3.2021
33
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In general, a literature review has two
key elements. First, it should concisely
summarize the findings or claims that
have emerged from prior research efforts
on a subject. Second, a literature review
should reach a conclusion about how
accurate and complete that knowledge is;
it should present your considered judg-
ments about what's right. what’s wrong,
what’s inconclusive, and what's missing
in the existing literature. In contrast to
some other ways of surveying a body of
literature, such as an annotated bibliogra-
phy, the literature review is a work of
synthesis. For this reason, it is important
not to simply write a summary list of
what each individual work says, but in-
stead to focus on the body of work
viewed as a whole.

Aalto University
School of Business
u

“A literature review is a work
of synthesis!”
- what is missing in prior
literature?

What is confusing
about prior literature?
What do we need
to know more about and why?

Itis NOT just a list or a summary
of prior literature.

3.3.2021
34

34
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Extraordinary experiences such as river rafting —
(Arnould and Price 1993), skydiving (Celsi et al.

1993), climbing Everest (Tumbat and Belk 2011),
surfing (Canniford and Shankar 2013), and

participating in the Burning Man festival (Kozinets
2002) or the Mountain Man Rendez-Vous (Belk and —
Costa 1998) resemble Tough Mudder. Indeed, these
adventures all allow individuals to free themselves

from the tedium of the everyday by engaging in an
event that is intense and temporally marked-out,

which are the defining features of an extraordinary
experience (Abrahams 1986). From this perspective,
these various activities are escape attempts (Cohen
and Taylor 1976) providing relief from the structural

demands of institutional arrangements (Turner
1969). —

Aalto University
School of Business
u

The writing style of a literature review

Demonstrates the author is well-read and
knows the topic by active comparison and
lists

Includes the authors interpretation what
prior studies are about

4.3.2021
a5

35

each other in a meaningful way)

original piece)

Aalto University
School of Business
u

1. Literature review is too broad (instead of building a
convincing position or case for the research, it is a broad
summary of different topics, without them being linked to

2.Literature review is too narrow (focuses only on a couple
of prior studies, does not give a clear picture of what has
been done and what is still missing)

3.Bad citation styles or lazy work (for example, always
go to the original works and build your own argument,
instead of citing what someone else wrote about some

4.3.2021
26

36

3/4/2021

18



A!

Aalto University
School of Business

What kinds of
sources can you use
In academic writing?
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Must be used:

4*
Journal of Consumer Psychology

Journal of Consumer Research

Journal of Marketing

Journal of Marketing Research

Journal of the Academy of Marketing Science

Marketing Science

4
International Journal of Research in Marketing
Journal of Retailing

peer-reviewed academic articles
Your references should be 80% from this category)
ASB ranked journals are a must

3

European Journal of Marketing
Industrial Marketing Management
International Marketing Review
Joumnal of Advertising

Journal of Advertising Research
Journal of Interactive Marketing (formerly JDM)
Joumnal of International Marketing
Journal of Public Policy and Marketing
Marketing Letters

Marketing Theory

Psychology and Marketing

e am -

2
Academy of Marketing Science Reviel
Advances in Consumer Research
Consumption, Markets and Culture
Electronic Markets

International Journal of Advertising
International Journal of Consumer St
International Journal of Market Rese
International Journal of Retail and Di
Journal of Brand Management
Journal of Business and Industrial M:
Journal of Business-to-Business Mar]
Journal of Consumer Affairs

Journal of Consumer Behavior

Aalto University
School of Business
u
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from academic conferences

— typically written by academi researchers
for a more general audience, published by academic
publishing houses, such as Routledge, Sage, Harvard
University Press. Often peer-reviewd, but not double-blind

(such as Tilastokeskus) - these can be to argue why the
topic is important. But always check who has published the
statistic!

, published by, for example,
governments, The UN, advocacy groups, research
institutuons, think tanks etc.

Aalto University
School of Business 432021
u
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(for example Oxford English Dictionary - sometimes can be
ok) - especially when you need to define something,
dictionary can be a good starting point)

(e.g. Advertising Age)

(e.g. NY Times, Economist) = especially when introducing a
marketplace phenomenon and giving it background)

(PWC, Deloitte, Accenture) = especially for numbers and
statistics, also good insights on consumer trends etc.

A' Aalto-yliopisto aitoksen nir
L T

40
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« SHOULD BE AVOIDED

* Consultancy books and popular psychology
- They are most often based on anecdotal evidence, not
reasearch, and they have not gone throug a peer-review process
- They can be sometimes be useful to provide background

information on the phenomenon - such as show, that popular
managerial books have noted it ©

surrounded
by idiots

118

Tha Four Types of Human Behavior

and How ta Effectively €

with Each In Business lond in Lifel

thomas erikson

41

* Bachelor and Master’s thesis, dissertations
- when you’re writing your thesis, you can browse
through them for structure etc. You may also cite if really
interesting original findings, but note that they have not
been peer-reviews. Good for finding better sources!

« Random web pages

* Company-produced or sponsored material (can be
used as data!)

Aalto-yliopisto Laitoksen nimi
A' Kauppakorkeakoulu 432021
]

42
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How to pitch?
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What is a pitch? pitch

i UK+ /prtf/ us4) /ptf/
pitch noun (PERSUASION)

[C]

a speech or act that attempts to persuade someone to
buy or do something:

* The man in the shop gave me his (sales) pitch about
quality and reliability.
* She made a pitch for the job but she didn't get it.

* [+ to infinitive ] The city made a pitch to stage the
Olympics.

Aalto University
School of Business
u
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short speech or presentation
persuade and convince

Invest in or buy

45

AUTEFLIB

46
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* Solution = how is your research going to fix the
problem

- why are you doing this, what value does you
research create

* Method - how are you planning to carry out the
research

Aalto University
School of Business
u

* Problem - what is this research project looking to fix

4.3.2021

47

» If you haven't already, sign up
in Perusall and start working on
the first reading — the deadline is
on March 11 @ 13.00 (the
course code is
MIKKONEN-2VYDL .

\ 7

* If you haven't already, contact ::* ?
the members of your group
and start brainstorming for an
idea for the project

* Next lecture will be on research
methods and design

Aalto University
School of Business
u

3.3.2021

48

3/4/2021

24



Question, comments, grievances?

Aalto University
School of Business
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