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About Storytel 

● Storytel was founded in 2005 as the world’s first mobile 
streaming audiobook service. 

● Storytel is the leading audiobook subscription 
streaming service in Northern Europe 

● We offer 600K+ audiobooks and e-books to over 
1.5M customers in 25 markets - and expect to launch 
the service in many new markets in the coming years.

● Storytel is a public listed company (Nasdaq First North) 
with a market cap of circa 1.8 billion USD. 

● Storytel has 600 employees across the world.

● Audiobook publisher since 2013 through 
Storyside, a wholly owned publishing company
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A snapshot of Storytel in 2020 
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Storytel partnering with Spotify – making 
audiobooks even more accessible for 
Storytel customers

Storytel partnering with Spotify  

Later in 2021, Storytel subscribers will be able enjoy Storytel’s library of 
audiobooks on Spotify by linking the two accounts.

The partnership with Spotify enhances Storytel’s distribution and accentuates our 
vision of making the world a more creative and empathetic place by making 
stories accessible to anyone, anywhere and at any time. 

In practice, the partnership means that consumers who sign up for a Storytel 
subscription will be able to enjoy a world of stories and audiobooks not only via 
the Storytel platform but also on Spotify.

Work in 
Progress





Make the world a more 
empathetic and creative place 
place with great stories to be 
shared and enjoyed anytime, 
anywhere and by anyone

Storytel 
Vision













STORYTEL FINLAND



Local 
language 
approach 

We always take a local approach to content.
This distinguishes Storytel from most competitors, we want to treasure the local culture and language, but equally 
important we want to make those stories available everywhere - to be able to be shared and enjoyed by anyone.

That is why we have our own produced Arabic content in our Swedish local service, or why we have our entire Turkish 
catalogue available in Germany, or why we are continuously investing for the long term, investing in own studios, 
producing audiobooks in countries where they do not yet exist, or invest in new exclusive Storytel Original content to build 
up an industry around the spoken word.





Market
insights









Many users read a lot at work. 
Listening to an audiobook may 
increase the ability to absorb 

additional information.

Wide selection and easy 
access for audiobooks helps 

to broaden general 
knowledge and explore 

new genres.

Audiobook listeners also 
read printed books. The formats 
complement each other and are 
part of the ecology of reading.

Sources: Storytel survey sent out to a total of 20,251 users across Storytel’s geographic 
markets/2020, Elisa Tattersall Wallins: research /article in DN.SE /04-04-2021



2018
6 % 

Consumer who have paid of reading / audio service 
within past 12 months 

2020 
17%

 * Kirjakauppaliitto, 2021

https://kirjakauppaliitto.fi/wp-content/uploads/2021/05/Suomi-lukee-2021-medialle.pdf


* User research, Storytel / OMD, 2021



40% of 
all booksale is 

digital

2020

2020 audio book 

sales grew 

103% 
2019→ 2020

Market grew with approx 

345 000 
people 

2020



Covid-19 pandemic 
grew market especially

○ Children’s content
○ Older audiences 





#2



● Aided awareness high for two top players in the 
market

● Consideration and preferences of the different apps is 
much more crowded

Market leaders



This is aided awareness - 
Spontaneous awareness 
needs more attention



Highly competitive market

→ Price and offer wars



Unique content strategy

Why
Storytel 

In-app experience



creating stories you want to hear

 

Tailor made for a specific audience

Audio first

Driven by compelling narratives





Other differentiation tools



Storytel 
Reader

Other differentiation tools



Biggest in Nordics?

English language content

 What do you think?

Underused competitive 
advantages 



Target 
Audience



Women who anyways read a lot

Main / Natural 
target group

Challenge

Non- readers



Storytel is the top brand in Finland among 
regular audiobook users 

25-54 year old women

50-85k yearly income

Prefer social media apps, online media 
and online radio



Listening among children has 
increased the most during pandemic

Overall consumption of children’s 
book over 15% in 2020

Special Storytel Kids mode

Storytel Original content for kids also



High potential to grow into new 
demographics

Men, above 45 years who have not yet 
tried audiobooks 

Prefer linear TV, but read news online 
and use social media

→ high potential to adapt a new habit!



Marketing @ Storytel



Marketing verticals

ONLINE

PARTNERSHIPS

OFFLINE

TRADITIONAL PR

SOCIAL MEDIA / INFLUENCERS

CRM

EVENTS (Storytel awards yearly)



Example campaign



“There’s 
always a new 
story”

→ Improve awareness, 
consideration and 
especially preference 
among main target 
groups

Campaign message Objective



Marketing verticals

ONLINE

OFFLINE

SOCIAL MEDIA / INFLUENCERS

- TV advertising
- Radio advertising
- OOH: Bus stops / railway stations, city centers, Holiday Club hotels, 

- Brand ambassadors /influencers

- FB, GOOGLE + programmatic user acquisition

Content!



https://docs.google.com/file/d/1fF2TYR9MppODuE3fGr_aDGjvbLNEcvpK/preview


https://docs.google.com/file/d/1as7Wm0K-Az8MFOrsDLwNSDTBl81Q5MfG/preview
https://docs.google.com/file/d/1yrXBRQmdtttcJyieFISAHB_kqT82MxDf/preview


Social media



FINALLY



Overall challenges

Growth 
as the 
market is 
growing

Differentiation



40 days free trial

Best team will be 
awarded with 
giftcards for 6 
months!

40 days free trial 

https://www.storytel.com/fi/fi/c/aaltostudent112021


All videos are available at 
Youtube / Storytel FI

More questions:
aino.greis@storytel.com




