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Naturally occurring data and
digital spaces

Today’s agenda

• Naturally occurring data
• What is netnography?
• How to collect data? A few tips
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Naturally occurring data

Naturally occurring data

“Put simply, naturally occurring data are those data that
would have occurred regardless of the role of the
researcher. In other words, these are data that would
have occurred even if the researcher had not been born,
or if the researcher was not able to go along and record it
(Potter, 1996).” (Lester et al 2017)

https://methods.sagepub.com/video/what-is-naturally-
occurring-data
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What kind of data is naturally occurring?

• (Non-participant observation)
• Advertisements and other marketing materials
• Newspaper and magazine articles
• Blogs
• Discussion forums
• Video materials (television, streaming services,

Youtube, TikTok etc.)
• Social media (Instagram, Twitter, Facebook, LinkedIn,

Reddit etc. etc.)
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Benefits of naturally occurring data?

• (Can be) easier and quicker to collect
• Diminishes researcher bias
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Not all naturally occurring data is digital
–

but nearly all digital data is
naturally occurring
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Netnography

Kozinets, Robert V. "On netnography:
Initial reflections on consumer research
investigations of cyberculture." ACR North
American Advances (1998).
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Kozinets (2002a; 2006; 2010) argues
that the common ethnographic
procedures relating to the
researcher’s journey as a participant
are:
1) the cultural entrée (find in online
spaces a forum or a group)
2) gathering and analyzing data
3) ensuring trustworthy interpretation
(negative case analysis)
4) ethical research (disclose yourself)
5) inviting member feedback.

THESIS TIP:
You can (still) use (traditional) 
netnography if you find the 
right community and can find 
enough data; but netnography 
can also be a starting point and 
later combined with semi-
structured interviews.
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27.1.2022
Laitoksen nimi
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Julie walks down a busy Chicago street wearing her iPod, 
playing a random shuffle of her music collection which 
contains about 4,500 songs. She enters a Starbucks, 
orders a latte, and sits down. The Starbucks plays digital 
radio over the sound system—a mix of adult modern rock 
(called The Starbucks Cafe ́) featuring John Mayer, Ray 
Charles, Norah Jones, and the like. In the corner, a flat 
screen television (sound turned off) projects CNN 
Headline News with a constant loop of images of violence 
in the Middle East, election coverage, highlights from 
yesterday’s college football games, and images of 
celebrities in turmoil (this week, it is Lindsay Lohan). 
Continuing to listen to her iPod, Julie pulls her notebook 
computer out of her bag and immediately connects into 
the Wi-Fi network. She checks her email (mostly work 
mes- sages), updates her Facebook page, and scans the 
website of the Chicago Tribune. Her cell phone rings 
(with a ringtone of her favorite song, “Superstition,” by 
Stevie Wonder) and, when she answers, she hears the 
voice of her friend, Jack, from Denver.

From a cultural perspective, where is Julie? What is/are her
culture/s? Is it the Starbucks? Is it the virtual community of
the Internet? Is it the televisual and auditory popular culture
of music, television, etc.? Is it the organizational culture of
her job? Is it the relational culture developed with her friend
Jack? In general, ethnographers have tended to isolate these
cultures studying the virtual community as separate from the
coffeehouse culture and examining the popular culture of
commercial media as separate from her organizational
culture. Yet, considering this increasingly representative
example, it is apparent that these diverse, fragmented cultural
practices and processes are seamlessly integrated into Julie’s
everyday life—Julie simultaneously experiences these
divergent “cultures” as banal, routinized, and ritualistic. For
Julie, these are not distinct cultures; rather, these fragments
and pieces of everyday life represent a kind of postmodern
culture. Further, millions of people experience a similar
integration of communication technology and physical
environments as they commute to work in their automobiles,
relax at home after a stressful day, or enter the hyper-
mediated environments of public spaces like airports,
franchise restaurants, and shopping malls.
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Technocultures:
“the various identities, practices, values, rituals,
hierarchies, and other sources and structures of meaning
that are influenced, created by, or expressed through
technology consumption” (Kozinets 2019, 621)

In Kozinets (2015, 115–116), I suggested that the
axiology, the guiding motivational heart and soul of
netnography should be “to shake our fists at dystopian
threats and speak the truth to power,” to consider the
trade-offs and abuses of power in social media and
technoculture, and to develop a research informed
praxis designed to help change social conditions and
create a better society.
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Twitter etc. promote polarizing content  more engagement
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“….while social media publics may
develop shared meanings, these
need not result from communicative
action among participants but can
instead emerge from their pseudo-
sharing of private affects.”

Vast majority of the tweets were not communally oriented
but rather public oriented  public performance of consumption rather
than trying to form a community
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@proteinworld tweets 18/02 – 15/04/2015 

@proteinworld tweets 20/04 – 05/05/2015
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#hashtag co-occurrence with
@proteinworld, total =  78.312 tweets

Anti ProteinWorld Pro ProteinWorld
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How to collect data – some few
examples

– NodeXL - interactive
network visualisation
and analysis tool

NETWORK MAPPING
• Gephi - visualization and 

exploration software

51

52



1/28/2022

27

THESIS TIP:
Mastering new digital methods
has a steep learning curve;
however, free software,
tutorials, and resources are
available!
Consider this at least as a
suplementary data set, as it can
be quick and easy 
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