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Course syllabus and schedule
3.2. Course kick-off

Case competition presentation: L’Oréal Brandstorm L’Oréal executives

Organizing for team and project work

4.3. Global Brand Management Marco Mäkinen/ TBWA

Key Elements in Entertainment Jaakko Nordlund/Board 
professional

9.3. Service Design Johannes Hirvonsalo/ Solita

11.3. Digital Marketing strategy and campaigns Samuel Tenhunen/ Posti

12.3.&15.3. Coaching sessions with Paula  (3 teams)

15.3.
(13-16) 

Pitching Walid El’Cheikh/Pitching for life

18.3. Final presentations (case presentation to be handed in 
17.3.)

23.3. Video (5 min.) to be sent to the Brandstorm competition
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Course schedule: 11.3. class
9.15- 9:30 Key learnings and take-aways from the previous lecture (5 + 10 min)

9.30- 10:30 Key note 45 + 15 Q&A: Samuel Tenhunen/ Posti

10:30-10:40 Break

11- 11:15 Key learnings and take-aways from the lecture (Break-out rooms)

11:15 - 11:45 Business case: Best practises on how to prepare your 

presentation

11:45-12:00 Closing and next class 
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Applying your key learnings and take-aways
to the business project
1. Key learnings and takeaways from today’s lecture?
2. How to apply these learnings to the business project, e.g.? 

• Who is your key customer/ consumer/ user?

• What is your insight and digital (marketing) strategy?

• How can you depict the path to purchase of your consumers?

• What kind of metrics can you use at different stages?
• How can you tap into emotions to create engagement and impact?

• What is your story?
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Course practicalities



80 % participation required

Learning process: 
1. Active participation in class: max 2 points/ class

• 2 points for the Reflect Strengths survey
• 2 points for the feedback survey

2. Learning journal (1/3 page) using the wiki activity module on 
mycourses, max 2 points/ entry
• Key learnings and take-aways from the day’s session
• How to apply the session’s content into the Case competition
• Learnings from the project team work

3. Reflection paper on course readings (1 page), max 2 points/paper

Course requirements- attendance

Deadline 
26.3.



Case and its presentation 80% (80 points)
• Class presentation (10 ppt-slides) 60 points

• video (5 min) 20 points

Class activity 20% (20 points)
• Active participation in class (max 14 p)

• Learning journal (max 14 p)

• Reflection papers (max 6 p)

• Reflect Strengths survey and Feedback survey (max 4 p)

Evaluation

Deadline 
26.3.



Case competition
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Case competition



Case competition

You will have to select one of the following categories: 

1. A new product or service
2. A new business model
3. A new entertaining experience

à You need to select the primary category
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CASE PRESENTATION: March 18th
3 main + 7 (Back-up) slides: due March 17th

Focus on the solution and strong strategy, and based on a solid analysis
Feedback from teacher and peers

VIDEO PRESENTATION: March 23rd
5 min video presentation and 3 slides
Panel will consist of L’Oréal managers

Case competition: deliverables



Case presentation and video

▪ 3 main + 7 (Back-up) slides: Focus on the solution and strong strategy, 
and based on a solid analysis

▪ 5 min video presentation with 3 slides: Panel will consist of L’Oréal 
managers
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Case competition



Business presentation: 3 slides + 7 back-up slides

1) WHY à INSIGHT
• What problem are solving?
• What consumer insight are you building on?
• What is the opportunity for L’Oréal and its consumers?
2) WHAT à INNOVATION
• Innovation: product/service, business model, experience
• Brand/category/division/distribution channel (including scalability)
3) HOW à IMPLEMENTATION (Summary of the key items, details in back-up slides)
• Data/usecases/algorithm (purpose and output)
• Business Model/ Monetization/Cost/ROI
• KPIs
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Business presentation: some advice
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Business presentation: some more advice

- Thousands of students are working on the same case, with the same 
materials à push your thinking and idea/hypothesis beyond the obvious 
and surprise the audience

- Think who is the audience and how do you appeal to them rationally
- Innovative: completely new

- Useful: changes habits and daily routines

- Feasible: Realistic and effective

- Scalable: Can be launched in different markets

…  And emotionally: What is the WOW and 

- What is the one thing that you want your audience to remember?
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Pre-reading for next class

- Introduction part of Pitching For Life (www.pitchingforlife.com)
- The art of innovation | Guy Kawasaki | TEDxBerkeley
https://youtu.be/Mtjatz9r-Vc
- How to avoid death By PowerPoint | David JP Phillips | 
TEDxStockholmSalon
https://youtu.be/Iwpi1Lm6dFo
- Start with why -- how great leaders inspire action | Simon Sinek | 
TEDxPugetSound
https://youtu.be/u4ZoJKF_VuA
- Negotiation Skills: Former FBI Negotiator Chris Voss
https://youtu.be/PPfhZsAGsEI
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