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Article “Hengenheimolaisia” by Anna Varakas about Nordic-Asian relationships in Ateneum. Screenshot from Magazine Kotiliesi 18/2019 
http://www.avadear.com/wp-content/uploads/2019/10/Hengenheimolaisia_Kotilies_2019.pdf

Photo: Hannu Karjalainen

Photo: Aarne Pietinen

Alvar Aalto, “Japanese house” from 1939 or 1940. Photos: Unknown 
https://www.hs.fi/kulttuuri/art-2000005331367.html



Ilmari Tapiovaara (left), photo: unknown, Eero Saarinen (right), photo: Yale University

Chanterelle vase (left) by Tapio Wirkkala. Photo: Ari Karttunen / Emma. Tapio Wirkkala (right). Photo: Hannu Lindroos
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“PAPANEK MOMENT”
- 1970 -

Papanek, Victor. 1973. Design for the real world. Human ecology and social change. Toronto: Bantam Books.

https://gamechangers.aalto.fi/en/



!  https://aaltouniversity.shorthandstories.com/builders-of-the-future/index.html?_ga=2.185035309.524058734.1636521605-96953811.1631516045

"  https://aaltouniversity.shorthandstories.com/tulevaisuuden-rakentajat/index.html?_ga=2.248426371.524058734.1636521605-96953811.1631516045
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Norman, Donald A. 2013. The design of everyday things. Revised and expanded. London: MIT Press. Originally published 1988.



DESIGNER AS AN ADVOCATOR
- 2000 -
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Adapted from Camacho, Maria. 2020. An integrative model of design thinking. Swinburne University of Technology.

1st GENERATION DESIGN THINKING:  
the way designers think 

1980s -2000s
2st GENERATION DESIGN THINKING:  

an innovation approach  
2000s -present

Cross, Nigel. 2011. Design thinking. Understanding how designers think and work. Oxford: Berg.

Brown, Tim. 2019. Change by design. Revised and updated. New York: Harper Business.
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DESIGN’S CHANGING ROLE
“Designing for consumers” “Facilitating social change”
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