
RESEARCH 
TOOLS AND 
ORIGINAL 
THEORIZATION



1. Briefly about research tools and other
tips for conducting research

2. What is ”original theorizing” 
3. Continuing with our overall project

AGENDA



CREATING YOUR 
OWN RESEARCH 
SYSTEM



1. The ability to store, sort, and analyze
data

2. Ability to review literature
3. Ability to reflect your own research

contributions vis-a-vis the literature

KEY ISSUES FOR A GOOD SYSTEM



















THESIS TIP #17:
Make use of  tools at your
disposal! Many are free for 
students, especially Aalto 
students!



THESIS TIP #18:
Your research system should
feel natural and comfortable
to you; make use of  best
practices but always modify!





Memos

“An adaptive narrative tool for developing 
ideas”

Writing to yourself; thinking through writing 

Turning “raw data” into “creative artefacts”

Various levels of  abstraction and coherence





Writing as a form of  thinking (Flower 
1979; Flower & Hayes 1981) 

“If  [writing indeed is a form of  thinking], 
the advice often given to writers—first get 
your thought clear, and only then try to 
state it clearly — is wrong.”



“People ask me what I think 
about a given topic and I say 
‘Well, I don’t know what I 
think about that because I 
haven’t written about it yet.” 
John van Maanen (paraphrased)





THEORY-ENABLED 
RESEARCH

THEORY-ENFOLDED 
RESEARCH

EMERGENT RESEARCH 



…we argue that grounded theory 
approaches need to go beyond this 
vision of  theory emerging from the 
data by embracing abductive logic 
(Peirce, 1935). While abductively 
derived theory in an empirical/the-
oretical study must be consistent with 
the data, it emerges from the mind of  
the researcher/theorist. 









Enabled theorizing can be contrasted 
with inductive forms of  theorizing that 
are more purely “grounded” in data (e.g.
Gehman et al., 2018; Gioia et al., 2013). 
More often than not, however, 
observations grounded in data are 
counterposed with preexisting 
theoretical ideas to update “old” theory 
and generate new ideas (Burawoy, 2009). 



Doing the work of  combination, application, 
and invention requires considerable 
knowledge and confidence in weighing-up 
how contributions can be made. Let us be 
clear, however, that such efforts have always 
been key to advancements in social theory…. 
It is worth noting that, despite their opposition 
to enabled theorizing, Belk and Sobh (2019) 
cite brand relationship theory (Fournier, 1998) 
and brand community (Muniz and O’Guinn, 
2001) as examples of  original developments. 
Notwithstanding their originality within our 
field, however, it should be acknowledged that 
preexisting ideas of  animism (e.g. Gilmore, 
1919) informed Fournier’s work and extant 
theory of  community informed notions of  
brand community (e.g. Anderson, 1983).



Contribution continuum
Develop a new 

theory that predicts 
a new phenomenon 
(e.g., the theory of 

relativity)

Straight 
replication

Replication in new context 
and extension

Development of a new 
theory to explain an
existing phenomenon 

Identification of a new 
phenomenon

Not enough
for a Master’s

Thesis!
Unlikely to 

happen within
business studies

Enough for a 
Master’s Thesis!



At the most rudimentary level, a concept 
represents something, usually at an abstract 
or metaphoric level (e.g. brand loyalty, a 
concept derived from interpersonal loyalty).
A theory provides an understanding of  
some phenomenon in terms of  a small set 
of  concepts (e.g. a consumer relates to a 
brand like a person—casual friend, 
romantic fling, marriage—Fournier, 1998). 
Thus, a theory orders concepts in a way 
that produces useful and interesting 
insights. More precisely, Zaltman et al. 
(1982: 71) specify: 

Theories are defined as explanations—as 
opposed to descriptions—of  events in terms of  
a set of  at least partially interrelated 
propositions. The propositions consist of  a 
stated relationship between two or more 
concepts. Thus a theory may also be viewed as 
a system for ordering concepts in a way that 
produces understanding or insight.



OUR CHALLENGE 
TO YOU:

WE DARE YOU TO 
PROPOSE A NEW 
CONCEPT IN YOUR 
GROUP PROJECT!



BREAKOUT ROOMS!

THINK OF METAPHORS THAT 
RELATE TO YOUR CONTEXT; OR 
STEM FROM YOUR INTERVIEWS


