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When & where 13:15-14:00 
Lectures on change

14:14-15:00 
Discussion

25.10. (Q201) Fashion Introduction to the course, 
course work explained

1.11. (F101) + Thu tutoring Di!usion Style of Presentation

8.11. (Q201) + Thu tutoring Lifestyle Structure of Narrative

15.11. (Q201) + Thu tutoring Practise Style of Presentation

22.11. (Q201) + Thu tutoring Transformative learning Structure of Narrative

29.11. (Q201) + Thu tutoring Presentations of unfinished but completed “narrative 
productions”. Notice: May go overtime.

Last slide!



IN THE CENTRE OF CHANGE: 
DIFFUSION OF BIG & SMALL

THE QUESTION: TO WHICH CHANGING PATTERN 
MY INTEREST LINKS MOST MEANINGFULLY?



TRENDS: 
DESIGN, MEGA & LIFESTYLE

Color & 
material trendsDesign trendsLifestyle trendsSocietal trendsMega trends

Centuries — Decades Decades — Years Years — Months
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DESIGN TRENDS CAN BE SENSED



Colours, materials, finishes, feeling, flavour, fragrance, sound…

Aalto students have access to WGSN foresight reports about fashion and interiors. Sign in to Primo and search “WGSN” database.



Fenty Puma Baja East Michael Kors Gucci No. 21

Tropical flowers in the Spring 2018 collections
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MEGA TRENDS CAN BE STUDIED

https://www.sitra.fi/en/topics/megatrends/ 

Megatrends 2023 will be published in January. The event seems to be in Finnish, but the cards are published in FI, SV and EN.



PESTE: Political, economic, societal, technology, ecology/ethics/environment

Population trends scenario for New Hampshire region, Rockingham planning commission (link)
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LIFESTYLE TRENDS CAN BE UNDERSTOOD

Consumer values and behaviour



ADOPTION & DIFFUSION



Low risk <———> High risk
adoption <———> adoption

Wealthy, mentally stable, 
well-connectedAnyone

Vejlgaard, Henrik. 2008. Anatomy of a trend. New York: McGraw-Hill Rogers, Everett M. 1962. Di!usion of innovations. New York: Free Press.

Trend creators

LOW RISK HIGH RISK

EASY TO IMITATE Haircut Cheating

HARD TO IMITATE Electric car Change of sex



LOW RISK HIGH RISK

EASY TO IMITATE Low risk, simple High risk, simple

HARD TO IMITATE Low risk, complex High risk, complex

THE YOUNG OTHER  
TRENDSETTERS

DESIGNERS

GAY MEN

CELEBRITIES THE WEALTHY

ARTISTS

X

STYLE-
CONSCIOUS  

SUBCULTURES

Re-drawn. Source: Vejlgaard, Henrik. 2013. Style eruptions. How 6 di"erent groups of trendsetters make trends happen. Denmark: Confetti Publishing.

Trend followers 
Early mainstream 
Mainstream 
Late mainstream 
Conservatives

Trend setters

 x Trend 
creators

Exposure

Social mingling



Vejlgaard, Henrik. 2008. Anatomy of a trend. New York: McGraw-Hill

https://www.visualcapitalist.com/worlds-top-50-influencers-across-social-media-platforms/



On car ride. Photograph circa 1902. Photographer unknown.

LOW RISK HIGH RISK

EASY TO IMITATE Low risk, simple High risk, simple

HARD TO IMITATE Low risk, complex High risk, complex



Rogers, Everett M. 1962. Di!usion of innovations. Fifth edition. New York: Free Press.

Rogers, Everett M. 1962. Di!usion of innovations. Fifth edition. New York: Free Press.



“Amara hype cycle”



LOW RISK HIGH RISK

EASY TO IMITATE Easy and safe Aim at reducing risk

HARD TO IMITATE Aim at reducing complexity Aim at reducing complexity  
and risk

STYLE OF PRESENTATION



Crowdsourced set of inspiring presentation styles

Published 1960Published 1974



We looked at a course work by students from a 2009 course. The work is not here, but 
the point of presentation was that the work is 
Well structured (even though a visionary work of creative design)  
Based on empirical data 
Data and methodology transparent 
Smartly visualised 
There’re check points for reader to guide comprehension 
Clever naming of themes and ideas 
Clever associations (interesting elements brought together to form inspiring outcome) 
Finally, concretisation (an example what the vision would mean in practice. In this case, 
the example is dr Martens boots, in which several of the trends discussed in the report 
can be seen to come together.
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THANK YOU!
MUO-E0105 RESEARCH AND INSPIRE 6 CR

heidi.paavilainen@aalto.fi 

WE’LL SEE NEXT TUESDAY  
OPTIONAL ZOOM-TUTORING ON THURSDAY AFTERNOON. 


