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WELGOME!

111.2022 | heidi.paavilainen@aalto.fi

13:15-14:00 14:14-15:00
When & where . :
Lectures on change Discussion
2510. (@201) Fashion Introduction to the cpurse,
course work explained
111. (F101) + Thu tutoring Diffusion Style of Presentation
811. (Q201) + Thu tutoring Lifestyle Structure of Narrative
1511. (Q201) + Thu tutoring Practise Style of Presentation
221. (Q201) + Thu tutoring Transformative learning Structure of Narrative
2911, (Q201) + Thu tutoring Presentations pf ur:flmsr]ed but completeq narrative
productions”. Notice: May go overtime.

Last slide!




INTHE GENTRE OF GHANGE:
DIFFUSION OF Bl6i & SMALL

THE QUESTION: TO WHICH GHANGING PATTERN
MY INTEREST LINKS MOST MEANINGFULLY?
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material trends
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Centuries — Decades Decades — Years Years — Months




Mega trends Lifestyle trends

Centuries — Decades Decades — Years Years — Months

DESIGN TRENDS GAN BE SENSED
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Colours, materials, finishes, feeling, flavour, fragrance, sound...

Design Capsule: Women's
Loveworn Trail A/W 22/23
Combine an appreciation of nature
‘with retro nostalgia to bring a fresh

perspective to denim and boho styling

Sadic Perry
10.06.21+7 minutes

Autumn 2021

After seasons of pandemic-driven
cores and neutrals, retailers introduce
#oyfulexpression print and colour
stories to update comfort categories
for autumn deliveries

Clare Seullion
10.04.21 - 13 minutes

Wovens, Jersey, Leather &
Accessories

Concise analysis of key sourcing
trends for wovens, jersey, leather and
trims from Premiére Vision Paris, a
hybrid digital and physical event

Gagle Johnston
1 10

Lineapelle A/W 22/23:
Leather & Non-Leather

Focusing on responsible values,
innovation-driven materials progress
the perennial categories with ultimate
comfort, outdoor protection and
experimental surfaces

Julia Skiiarova
10.04.21 - 10 minutes

COTERIE New York S/S 22:
Women'’s Apparel

The return of COTERIE New York as
an IRL event saw brands and retailers
embrace the desire to celebrate
#joyfulexpression through fashion

Angela Baidoo
10.06.21 -9 minutes

MICAM Milano S/S 22:
Women's Footwear

Joyous brights and innovative
silhouettes signal a shift in mindset at
Milan's 8/S 22 edition of MICAM

Anna Ros
10.04.21 7 minutes

Lineapelle A/W 22/23:
Hardware & Ci

Retail Analysis: Women's

F &A ies

Joyful craft and glamorous
embellishment take a large share of
collections, grounded by mainstay
comfort and core classics

Julia Skliarova.
10.05.21 -8 minutes

Core Item Update: Eyewear
S/s 23

Mood-boosting colours and Maxi-
minimal details will drive long-term
appeal for /S 23 core eyewear,
creating better and more valuable
products as shoppers become more
conscious about consumption

Shae-Lynn Moskal
10,0121 -3 minutes

Autumn 2021

‘The start of the season shows footwear
and accessories are now more than
just items for at-home comfort. As
lockdowns lift, consumers are gearing
up for work and in-person events

Key Items Fashion: Eyewear
S/s 23

As consumers return to the physical
world, eyewear is updated to match
the joyful mood with optimistic
colours, expressive silhouettes and
nostalgic details. Align feel-good
frames with functionality, protection
and sustainability to play on eyewear’s
capacity to reflect our unique times

Shae-Lynn Moskal
10.00.21 -5 minutes




Tropical flowers in the Spring 2018 collections
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https://www.sitra fi/en/topics/megatrends/

Megatrends 2023 will be published in January. The event seems to be in Finnish, but the cards are published in Fl, SV and EN.

MEGATRENDS 2020 CURRENT LATEST MATERIALS WHAT IS THIS ABOUT? CONTACT

Know your futurs.

\fﬂ

Megatrend cards 2020 Using the megatrends

caresr  MEGA TRENDS GAN BE STUDIED

Food for the mind.
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What are megatrends? The big picture of the MEGATREND 1: MEGATREND 2: The MEGATREND 3: MEGATREND 4: MEGATI
megatrends Ecological populationis ageingand  Relational poweris is il

reconstructionis a diversifying strengthening embedded in everything  directio|

matter of urgency




PESTE: Political, economic, societal, technology, ecology/ethics/environment

Scenario

Population

Figure SP3: Summary of 2040 Scenario Attributes

Employment

Distribution

Baseline

Population from 2010
Census. Labor Force

calculated from Quarterly

Employment and Wages
data as well as age and
gender 5 year cohorts
from the Census.

Regional employment
was 112,612 in 2010
and is based on data
from NH Employment
Security 2010-2020
RPC employment
projections

112,612
Jobs

Slow Growth

The OEP/RPC population

|

projection is utilized in
this scenario leading to
small increase in
population. Demographi
changes lead to a slight
shrinking of the labor
force.

Employment reduced
to levels supported
by population
projected by
OEP/Planning
Commissions.

The figure shows the
baseline for the
distribution of future
land use

The small population
growth is distributed
according to existing
patterns and shows no
real change in intensity
or distribution of
growth.

Strong,
Dispersed
Growth

Population is increased to

levels that support NH
Department of
Employment Security
based Employment
Projection. This adds
about 57,000 people to
the region by 2040 and
almost 18,000 to the
labor force.

2010-2020
Employment
projections from NH
Employment Security
are extended to 2040
increasing the
mber of jobs in the
region by 39,000.

Jobs
39,149
Jobs
+34.5%

The substantial
population and
employment are
distributed according to
existing patterns.

Strong,
Concentrate
d Growth

Population is increased to

levels that support NH
Department of
Employment Security
based Employment
Projection. This adds
about 57,000 people to
the region by 2040 and
almost 18,000 to the
labor force

2010-2020
Employment
projections from NH
Employment Security
are extended to 2040
increasing the
number of jobs in the
region by 39,000

Jobs
39,937
Jobs
+35.2%

Population trends scenario for New Hampshire region, Rockingham planning commission (link)

80% of new population
and 90% of new
employment growth is
distributed to 5 largest
egional employment
centers. Remaining
growth is distributed to
the other 20
communities.




SCENARIO PLANNING “CHEAT SHEET”

What is being
asked about
the future?

What is being
modeled?

What factors What responses are
influence the being tested?

TYPE

outcomes?

EXTRINSIC - what
the world does

What could
happen?

All possible

PREDICTIVE

DO NOTHING -
business as usual

futures
INTRINSIC - what
we do

DRIVE CHANGE -
ic action

\L

What is
likely to
happen?

EXTRINSIC - what
the world does

The likely
future

EXPLORATOR

DO NOTHING -
business as usual

INTRINSIC - what
we do

DRIVE CHANGE -
ic action

\.

What do we
want to
happen?

) EXTRINSIC - what
The desired the world does

ASPIRATIONA future

DO NOTHING -

business as usual

T

INTRINSIC - what
we do

.

DRIVE CHANGE —
gic action

Color &

Mega trends

Centuries — Decades

Decades — Years

Design trends

material trends

Years — Months




Consumer values and behaviour




1. Generation of conscious consumption
e ——

2. Spirituality as a part of well-being

3. Islam as a “sustainable” religion

ADOPTION & DIFFUSION




Trend creators

Trendsetters

Trend followers
Innovators

2,5%

Early mainstreamers

Mainstreamers

Late mainstreamers

Conservatives

Anti-innovators.

Early Early Late adopters Laggards
adopters, adopters 34% 16%
opinion 34%
leaders

13,5%

el

Low risk <— — —> High risk

adoption

Anyone

Vejlgaard, Henrik. 2008. Anatomy of a trend. New York: McGraw-Hill

adoption

Wealthy, mentally stable,
well-connected

Rogers, Everett M. 1962. Diffusion of innovations. New York: Free Press.

LOW RISK

Haircut

EASY TO IMITATE

Cheating

Electric car

Change of sex




LOW RISK

EASY TO IMITATE Low risk, simple High risk, simple

Low risk, complex High risk, complex

Trend setters ——p Trend followers

Early mainstream

Mainstream
OTHER

THEYOUNG Late mainstream

Conservatives

STYLE-
CONSCIOUS DESIGNERS
SUBCULTURES

ARTISTS GAY MEN

CELEBRITIES THE WEALTHY

Trend
creators




50 MOST POPULAR
TOURIST DESTINATIONS

YOSEMITE

IDEN GATE

NEW YORK CITY:
TIMES SQUARE

MET. MUSEUM
STATUE OF LIBERTY
NATURAL HISTORY MUSEUM

Jiaim
EMPIRE'STATE BUILDING

NIAGARA FALLS

UNITED KINGDOM:
TRAFALGAR SQUARE

PLEASURE BEACH

BRITISH MUSEUM
NATIONAL GALLERY
NATIONAL HISTORY:MUSEUM

37M
THE LONDON EYE

POMPEI

THE VATICAN

THE COLISEUM

MUSEUM

HERMITAGE MUSEUM

GREAT WALL OF CHINA

DISNEYLAND
EVERLAND PARK

TAJMAHAL HAKKEIJIMA SEA PA]

GRAND CANYON

\ PYRAMIDS OF GIZA

BASILIQUE DUSACRE:COEUR

DISNEYAND PARIS
OCEAN PARK UNIVERSAL STUD|
DISNEY WORLD

DISNEYLAND HONG KONG
UNIVERSAL STUDIOS

MUSEE DU LOUVRE
AN'S THEATER
BUSCH GARDENS

CENTRE POMPIDOU SYDNEY OPERA HOUSE!

PALACE OF VERSAILLES

SOURCE: FORE

Vejlgaard, Henrik. 2008. Anatomy of a trend. New York: McGraw-Hill

BOOMERS GEN X W Twitter @ Youtube f Facebook @ Instagram

o TikTok

MILLENNIALS

GEN Z

517M atviete

5 _| TOTAL W90 @ 1740,000
FOLLOWERS £ 148,640,712 (©) 274,984,864
IN 100M Cristiano Ronaldo

Soccer superstar Cristiano Ronaldo
is the most-followed person on
both Instagram and Facebook.

THE WORLD'S TOP 50

SOCIAL MEDIA
INFLUENCERS

can 425M
Selena Gomez
W65,017.409 € 28,700,000
§ 83332770 ([© 220,660,577
o 27,500,000

Justin Bieber
W114335392  €862,200,000
£ 68,289,496 (169,490,965
20,900,000

429M vsi
Ariana Grande
W'82,956,603 &8 47,600,000
§ 4410477 @230m,258
24,400,000

From sports and movie stars to social media personalities
and politicians, here are the people with the largest
social media followings across platforms.

4

Musicians account for
half of the top 50 top
social media influencers.

Musici

338M

Katy Perry Taylor Swift
:mu_wlm& & 40,300,000 Wes,735382 42,000,000
N aanna 67318510 @ 115,543,402 — fr6943509 @ 152875670 = — — = = =
acor 342M & ss00000

Dwayne Johnson

M
415,100,000 B 5,550,000 -
£58739699 (© 227,317,500 332 Kylie Jenner
" 35,700,000 1 Rihanna W38,191,048  €810,600,000
e 319M e Pl
Kim Kardashian £ 98,480,328 (©93,900,000 S
69,706,073 1,820,000
£ 33,855,401 213,640,987 The Kardashians and
Jenners grew from
Athlet: reality stars to celebrity,
o] - 202 heauty and cacia

https://www.visualcapitalist.com/worlds-top-50-influencers-across-social-media-platforms/




On car ride. Photograph circa 1902. Photographer unknown.

LOW RISK

EASY TO IMITATE

Low risk, simple

Low risk, complex

High risk, simple

High risk, complex




Innovators

Early Early Late
Adopters Majority Majority
135% 34% 34%

X-2sd

X=-5d

=l

X+sd

Rogers, Everett M. 1962. Diffusion of innovations. Fifth edition. New York: Free Press.

Innovators
Early Adopters
Early Majority
Late Majority

Laggards

1

1

2

3
Length of Innovation-Decision Period (years)

Rogers, Everett M. 1962. Diffusion of innovations. Fifth edition. New York: Free Press.




A

VISIBILITY

Peak of Inflated Expectations

Plateau of Productivity

E—

Trough of Disillusionment

fas—

Technology Trigger

Slope of Enlightenment

TIME

“Amara hype cycle”

Hype Cycle for Emerging
Technologies, 2020

Secure Access Service Edge (SASE)
Social Distancing Technologies

Explainable Al

Embedded Al
Data Fabric

Composable Enterprise
Al Augmented Development
Responsible Al_ Carbon-Based Transistors
Multiexperience __
Digital Twin of the Person
Packaged Business Capabilities _
Generative Al
Composite Al
Adaptive ML -

Citizen Twin

Bring Your Own Identity

Social Data
- Private 5G
. Differential Privacy

Expectations

Generative Adversarial
Networks

2-Way BMI (Brain
Machine Interface)

Ontologies and Graphs.

Health Passport

Self-Supervised Learning
Low-Cost Single-Board

Computers at the Edge DNA Computing and Storage

~ Al-Assisted Design

Authenticated -,
Provenance
Peak of
Innovation Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity
.
Time

Plateau will be reached:
O less than 2 years @ 2to5years @ 51010 years A more than 10 years (® obsolete before plateau As of July 2020

gartner.com/SmarterWithGartner

Source: Gartner
© 2020 Gartner, Inc. and/or its affiiates. All ights reserved. Gartner and . Inc. and theu.s.

Gartner.




LOW RISK

EASY TO IMITATE Easy and safe Aim at reducing risk

Aim at reducing complexity

Aim at reducing complexity v el

STYLE OF PRESENTATION




Ed-ulca.hono\(
Stand - up
(lumc,h?)
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Crowdsourced set of inspiring presentation styles

SELECIRIFYING? i
ONE OF THE MOST PROFOUNDLY l\womAM
UR TIME.

Mo C/(ingbird
&

= “ ' AN INQUIRY INTO VALUES
_ ROBERT M, l'llibl(-
‘ HARPER LEE

Published 1974 Published 1960

ULTIMATENMIOTORCYCLING com




: We looked at a course work by students from a 2009 course. The work is not here, but
the point of presentation was that the work is

Well structured (even though a visionary work of creative design)

Based on empirical data

Data and methodology transparent

Smartly visualised

There’re check points for reader to guide comprehension

Clever naming of themes and ideas

Clever associations (interesting elements brought together to form inspiring outcome)

Finally, concretisation (an example what the vision would mean in practice. In this case,
 the example is dr Martens boots, in which several of the trends discussed in the report
can be seen to come together.

13:15-14:00 14:14-15:00
When & where . :
Lectures on change Discussion
2510. (Q201) Fashion Introduction to the cpurse,
course work explained
111. (F101) + Thu tutoring Diffusion Style of Presentation
8.11. (Q201) + Thu tutoring Lifestyle
1511. (Q201) + Thu tutoring Practise Style of Presentation
221. (Q201) + Thu tutoring Transformative learning Structure of Narrative
2911, (Q201) + Thu tutoring Presentations pf ur:flnlsr]ed but completec.l narrative
productions”. Notice: May go overtime.

Last slide!
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THANK YOU!

WE’LL SEE NEXT TUESDAY

OPTIONAL ZOOM-TUTORING ON THURSDAY AFTERNOON.

A”

Aalto University
School of Arts, Design
and Architecture




