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Aging ladies 
Adult playing with soft toys 

Adventure spectators 
Baltic craft tribes 

DIY cultures 
Environmentally friendly digital design 

European politics 
Feminism 

Finnish food cultures 
Harley Davidson subculture 

Hollywood’s impact 
Materials and fibres 

Minimalism 
Open source design 

Renaissance of crafts 
Restorative homes 
Sensory overload 

Service design 
Wellness



When & where 13:15-14:00 
Lectures on change

14:14-15:00 
Discussion on narrative

25.10. (Q201) Fashion Introduction to the course, 
course work explained

1.11. (F101) + Thu tutoring Di!usion Style of Presentation

8.11. (Q201) + Thu tutoring Lifestyle Structure of Narrative

15.11. (Q201) + Thu tutoring Practise Style of Presentation

22.11. (Q201) + Thu tutoring Learning Structure of Narrative

29.11. (Q201) + Thu tutoring Presentations of unfinished but complete “narrative 
productions”. Notice: May go overtime.

THEORY OF PRACTICES IN PRACTICE: 
LIFESTYLES IN MOTION



Lifestyle trends describe the ways consumers 
prioritise certain themes in their lives, to an 
extent that everything else is organised to 

facilitate the lifestyle.

LIFESTYLE TRENDS CAN BE UNDERSTOOD



(STYLE) TRIBE. Everything in life 24/7 the same style. Style-conscious 
subcultures. 

DRESS CODE. Style adopted for an occasion by combining number of 
designed objects in a fixed way. Masquerade dress. 

LIFESTYLE. Di"erent aspects of life have di"erent aesthetic setups. 
Anyone with clear priorities in life.

Vejlgaard, Henrik. 2010. The lifestyle puzzle. Who we are in the 21st century. New York: Prometheus Books.



Woman, 32 
“The 32 year old woman gets her identity from ten distinct identity 
givers, but they are not equally important to her. Her identification 
with California is not strong. She could easily live in another state 
— as long as she can surf. She is part of the peace movement and 
goes to different rallies — though she would not let this interfere 
with her surfing. She is very happy with her work as a dentist, 
especially because it gives here time and money to pursue her all-
encompassing passion: surfing. Surfing is her lifestyle, it is what 
dominates her life. She would like to go surfing every day, but that 
is not always possible. When it is not, she will be reading surfing 
magazines and chatting with surfer friends on the internet. The 
destinations of her vacations will almost always be determined by 
the possibility to surf and meet with other surfers.” Source: Vejlgaard, H. (2010). The lifestyle puzzle. Who we 

are in the 21st century. New York: Prometheus Books.

Identity giver Response Organising principle

Family Single, no children Observation

Geography Californian Observation

Race/ethnicity Iraq War Memory

History African-American Awareness

Religion Babtist Occasional activity

Politics Indpendent Appreciation

Education/work Dentist Making a living

Leisure Surfer Lifestyle

Style Surfer Dress code

Sexuality Celibate Awareness

Interviewee, Woman 32 years old

Adapted from Vejlgaard, Henrik. 2010. The lifestyle puzzle. Who we are in the 21st century. New York: Prometheus Books.



Photo by Anthony Tran on Unsplash

When thinking and writing about 
past lifestyles, think about the 
drivers. 

WHY were changes happening? 

WHO were driving the change? 

HOW were people living di"erently? 

WHAT designs were people using? 

These questions are asked by 
forecasters but apply equally well to 
the past.

Photo by Anthony Tran on Unsplash

Drivers co-designed in class: 

WHEN were things happening? 
WHERE were they happening? 
Was it RECURRING? Is there a 
pattern? 
WHO were influenced? Who lived it? 
Any LINKS between drivers? 
Was there 
CULTURAL APPROBRIATION? 
What was ZEITGEIST or common 
believes/thinking/attitudes? 
What about POWER STRUCTURES? 
Who were the powerful over whom? 

Don’t try to cover everything, but 
focus on those that feel relevant.



About: Data Method Outcome

“Design”

Design trend signals 
collected around the world, 

uploaded to WGSN database 
and grouped by editorial 

team. Emphasis on business.

Observation: “Coolhunting”, 
“Scouting”, “Monitoring”…

WGSN digital service. Visuals 
dominate text.

“French”

Design and consumer trend 
info collected in key places, 

and edited by small 
experienced team. Emphasis 

on vision.

Observation: “Coolhunting”, 
“Scouting”, “Monitoring”…

Printed book with physical 
samples. Visuals dominate 

text. Additional digital 
content.

“Lifestyle”

Qual & quant data + 
consumer and social trend 

info collected,  and 
processed by experienced 

team/person.

Observation combined with 
interviews. Reading. Creating 

personas.

Digital report with often long 
written descriptions of 

lifestyles. Visuals and text in 
rough balance.

“Strategy”

Mega trend info, PESTE 
analysis, tech roadmaps, 

regulations  and statistics, or 
sales reports and consumer 
trend reports discussed by 

decision makers.

Reading and discussion. 
Workshops. Scenario writing. 

Foresight. Backcasting.

Action plan for company, 
brand, organisation, nation, 

party or any other network of 
actors. Text dominates 

visuals.

How insights are developed and communicated

https://faithpopcorn.com/

Lifestyle reports



https://faithpopcorn.com/trendbank/cocooning/

https://faithpopcorn.com/trendbank/



Data Method Outcome

“Design”

Design trend signals 
collected around the world, 

uploaded to WGSN database 
and grouped by editorial 

team. Emphasis on business.

Observation: “Coolhunting”, 
“Scouting”, “Monitoring”…

WGSN digital service. Visuals 
dominate text.

“French”

Design and consumer trend 
info collected in key places, 

and edited by small 
experienced team. Emphasis 

on vision.

Observation: “Coolhunting”, 
“Scouting”, “Monitoring”…

Printed book with physical 
samples. Visuals dominate 

text. Additional digital 
content.

“Lifestyle”

Consumer and social trend 
and qual & quant info 

collected in random places,  
and processed by 

experienced team/person.

Observation combined with 
interviews. Reading. Creating 

personas.

Digital report with often long 
written descriptions of 

lifestyles. Visuals and text in 
rough balance.

“Strategy”

Mega trend info, PESTE 
analysis, tech roadmaps, 

regulations  and statistics, or 
sales reports and consumer 
trend reports discussed by 

decision makers.

Reading and discussion. 
Workshops. Scenario writing. 

Foresight. Backcasting.

Action plan for company, 
brand, organisation, nation, 

party or any other network of 
actors. Text dominates 

visuals.

https://youtu.be/4KmzlgE563g By Museum Arnhem

“French” communication of design-intensive narrative is a separate slide deck in MyCourses.



COUPLE OF METHODOLOGY BOOKS:

Available at least in iBooks (Apple). Older version in MC for free.



https://www.trendstore.eu/trend-sociology-v-2-0-english-version-study

STRUCTURE OF NARRATIVE



LOW RISK HIGH RISK

EASY TO IMITATE Easy and safe Aim at reducing risk

HARD TO IMITATE Aim at reducing complexity Aim at reducing complexity  
and risk

LITERATURE REVIEW

METHODS & DATA

INTRODUCTION

CONCLUSION

DISCUSSION

RESULTS

WHY?

HOW?

WHAT?

SO WHAT?

So called IMRAD - structure typical to academic papers



3 INTRODUCTION, DATA & METHODS
4 THE RESULTS OF QUESTIONNAIRES
    5 about general thoughts, about impression and inspiration
    6 about the zeitgeist, topics with friends
    7 ugly things that pleased or annoyed, interests
    8 about the food
    9 about the clothes
    10 hel-looks
    12 desirable things, shop/label
13 TOWARDS THE FINDINGS AND CONCLUSIONS 
 (BRAINSTORMING WITH THE INTERVIEWS)
14 MEGA TRENDS
15 VISUALISATION OF THE MEGA TRENDS
     anti-aesthetisation
    17 anti-individualism
    19 anti-consumerism
    21 escapism
    27  back to the roots
28 FASHION TRENDS NOW, FASHION IN THE FUTURE
29 VISUALISATION OF THE FASHION TRENDS
     the society coltish
    30 the city corybantic
    31 the desert deliriant
    32 the forest berserk
33 AN EXAMPLE OF THE TRENDS: DR MARTENS
35 FINE DINING TRENDS NOW, FINE DINING TRENDS IN THE FUTURE
36 VISUALISATION OF THE FINE DINING TRENDS
     slow fast food - simple and equal eating
    37 from the sea, from the forest
    38 ugliness, home made / participating
39 AN EXAMPLE OF THE TRENDS: SKILLET STREET FOOD
41 CONCLUSIONS
42 REFERENCES
     
    

TABLE O
F CO

NTENTS

Sparke, Penny. 2013. An introduction to design and culture, 1900 to the present. Third edition. London: Routledge.



Perez, Caroline Criado. 2019. Invisible women. Exposing data bias in a world designed for men. London: Chatto & Windus.

Gribbin, John, and Adam Hook. 2002. The scientists. A history of science told through the lives of its great inventors. New York: Random House.



Bryson, Bill. 2010. At home. A short history of private life. London: Doubleday.

Highmore, Ben. 2014. The great indoors. At home in the modern British house. London: Profile Books.



Garfield, Simon. 2000. Mauve. How one man invented a colour that changed the world. London: Faber & Faber.

By Nov 3 By Now 24 By Dec 9
1. SEED (20p/20%) 2. DRAFT (50p/50%) 3. PROOF (30p/30%)

Minimum of 6 pages/slides of anything in relation to 
the background and context of the thing that the 
student is interested in. Written text and visuals 
so that the seed is fairly understandable on its own.

Minimum of 10 pages/slides of text and visuals where 
narrative is taking shape.

Close to finished narrative production 
understandable on its own.

Weak (0-5p)= less than 6 pages/slides. It seems 
like a random collection of keywords and visuals 
without communicating what is connecting the 
materials presented.

Weak (0-15p)= less than 10 pages/slides. It seems 
like a random collection of keywords and visuals 
without much hints to a narrative.

Weak (0-9)= Clearly a work in progress. The 
narrative consists of random pieces and notions that 
might be exciting,  but the overall narrative does not 
make a point, convince or inspire. Discussion about 
the theory of change is either missing or misleading 
or confusing.

Good (6-14p)= at least 6 pages/slides of text, 
keywords and visualisation that form 1-3 themes the 
student is interested in. 

Good (16-34p)= at least 10 pages/slides of text 
and visuals. Narrative intentions are clearly in place, 
but even key parts may be missing and/or there are 
elements whose presence might be misleading or 
confusing to the narrative.

Good (10-22)= Narrative production is convincing 
and quite inspiring. The structure and the story make 
sense and put forward interesting argumentation 
convincingly. The narrative has some slight faults. 
Visuals are of good quality and critical parts of the 
narrative. The theory of change is discussed 
economically and has at least a weak connection with 
the narrative and its objectives.

Excellent (15-20p)= at least 6 pages/slides of 
text, keywords and visualisation that form 1-3 themes 
the student is interested in. The layout makes sense 
and helps the reader to understand the themes easily. 
Visualisations are succinct and of good quality. 
Language is nearly faultless, and communicates in an 
economical manner the key points.

Excellent (35-50p)= at least 10 pages/slides of 
text and visuals. The narrative structure is clearly in 
place. Key elements of the narrative are already there, 
and there are only a few misleading or confusing parts 
if any. The layout makes sense and helps the reader to 
understand the narrative easily. Visualisations are 
succinct and of good quality. Language is nearly 
faultless, and communicates in an economical manner 
the key points.

Excellent (21-30)= Narrative production is 
convincing and inspires action. The structure and the 
story make sense, and the argumentation is solid, 
putting forward a new way of looking at something (a 
concept, situation, people…).  There might be some 
faults or omissions in the work, but they do not cause 
confusion. Visuals are of good quality and critical parts 
of the narrative. The theory of change is discussed 
economically and has clear connection with the 
narrative and its objects.

0-50p = fail (0) 
51-60p = passable (1) 
61-70p = satisfactory (2)

71-80p = good (3) 
81-90p = very good (4) 
91-100p = excellent (5)

Course grade:
Active participation in class discussion may 
compensate 10% of the grade. 
Constantly being late reduces grade by 10%.

3-step course assignment



When & where 13:15-14:00 
Lectures on change

14:14-15:00 
Discussion on narrative

25.10. (Q201) Fashion Introduction to the course, 
course work explained

1.11. (F101) + Thu tutoring Di!usion Style of Presentation

8.11. (Q201) + Thu tutoring Lifestyle Structure of Narrative

15.11. (Q201) + Thu tutoring Practise Style of Presentation

22.11. (Q201) + Thu tutoring Learning Structure of Narrative

29.11. (Q201) + Thu tutoring Presentations of unfinished but complete “narrative 
productions”. Notice: May go overtime.

THANK YOU!
MUO-E0105 RESEARCH AND INSPIRE 6 CR

heidi.paavilainen@aalto.fi 

WE’LL SEE NEXT TUESDAY  
REMEMBER OPTIONAL TUTORING ON THURSDAY AFTERNOON:  
LOCATION: VÄRE P210 
TIME: 13:15-14:45 
> I’LL BE THERE AND YOU CAN JUST WALK IN IF YOU WISH.


