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Layout:







Design:

- Simple design, big buttons and little opportunity for the user to get lost

- Dominant colour is blue, used in various shades

- Interesting is the different colour of the logo

- Use of basic typography that does not distract from the content

- User uploaded images vary greatly in quality and strongly influence the well
though out design.





History:



History:

- Founded in 2008
- Iterated on the same idea as Dodgeball
- 8 versions since then
- World wide check-ins since 2010
- Swarm introduced in 2014 to improve suggestions





Significance:

“And next time I go on vacation, Foursquare will be the only guide book in my pocket.”

- Game element

- Useful for daily routine

- Millions of devoted fans

- People dissatisfied with the introduction of the new Swarm app



Interpretation:

- An enhanced experience of knowing one’s surrounding

- Exploration guided by local ‘experts’ who share your interests

- “Engine that can learn about the places people go to”

- Making the user relate with tangible subjects



Affordances:

- The opportunity to post their whereabouts online.

- Post comments, pictures and share experiences at these locations.

- Points and badges, as a sort of gameplay element to allow the user to gain status.

- The possibility to receive discounts.

Constraints:

- Only locations based, constraining for further communication with people

- Virtual impressions about a place

- Decisions based on personal comments

Enabling: Real-life communication, discovery



Compared to Facebook:

- Facebook community based, Foursquare intimately based on location, not 

on network

- Foursquare is about exploration, not as much an exhibition as Facebook.

- Facebook is knowledgeable about the person, Foursquare about a location.

- Foursquare uses a hierarchical, gamified, point system as an incentive for 

users, Facebook does not.

- Facebook is more an abstraction of real life, Foursquare serves to augment 

the experience of being.



Scenario:

R I P
(Rest in Places)
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