
Welcome to 
ADD Basics!
We’ll start at 15:15

Mark your attendance here

 

http://www.youtube.com/watch?v=OaSwzjjVid4


Today’s agenda
15:15 Possibilities of 3D printing: 
Jouni Partanen

Break

17:15 Final assignment brief: 
Meri  Kuikka

 

What is possible with additive 
manufacturing

How to pitch products to the 
dragons and learn to convince them 
with my ideas.

Learn more about the process 
of additive manufacturing, and 
it’s opportunities.

How to pitch the final product.



Break until 16:40

Attendance



For your final assignment, you will 
pitch your product idea to experts

Wycliffe Raduma 
Design engineer

Jouni Partanen
Professor, 
Mechanical 
Engineering

Anton Schubert
Sustainable 
business designer

ADD Basics class
Your competitors!



What exactly is a pitch? 
What makes for an effective one?



How to make the most of it? 
● Stick to the format
● Show us the product
● Explain why YOU have the right team
● Ask for something
● Practise
● Be honest

The purpose of a pitch is to 
get someone interested 
enough to want to hear 
more about your product 

(Bradshaw & Pohjavirta, 2015)

http://startupsauna.com/so-you-enrolled-your-startup-to-a-pitching-event-what-now/


The pitch format



What should you include in your pitch?
…it depends on your audience



http://www.youtube.com/watch?v=juyi8J2E8SU&t=1120


Who is it for?
Problem: Who has the problem? 
What is the problem? (e.g. gap to fill, 
something wrong)

Opportunity: is there an unmet need 
that your product could fill?



What is it?

What is the product description & main 
features? 

What are its benefits? 



Why will they want it? 

Evidence that you’ve gathered that your 
idea is worth pursuing



How will you deliver it? 
● Most important steps to take tin the next 6 

months



Why are you the right people to 
deliver it? 
Who are your team members? 
What are their areas of 
expertise? 

How can you establish 
credibility? What do your team 
members bring to the team?



What do you want from the audience?
Don’t end your pitch without asking for 
something. Who are you pitching to? What do 
you want from them?

● Feedback: do you think this is a good idea?
● Need an investment?
● Need connections in the 3D printing 

industry? 
● At the very least, ask them to look you up or 

get in touch in some way 



Putting it all together



An argument is built on the 
audience’s interest and your agenda 

Who’s the 
audience?

The point of the 
presentation 

depends more on 
the audience 
than on the 

subject

Why should the 
audience care?

What makes the 
topic relevant for 

the audience, 
what can they 

use the content 
for?

Why do you care?

What do you want to 
achieve with the 

presentation (what do 
you want the 

audience to do?)

What’s your 
point?

What is the core of 
your argument, 

given the 
audience, the 

substance, and 
your goals?



Presentation design is about designing 
the audience’s interface to information
These are context for the 
audience 

This is your actual 
project

This is what you 
want the audience to 
do



Use headlines communicate your key 
argument

● Use headlines to summarize your 
slide’s message 

● Go for “so what”, not “what”
● Make the best use of your 

audience’s attention span by not 
titling your slides “problem, 
solution, market, team” etc.



1. Together with your team, prepare and practise your presentation. Make sure 
to include the following: 

○ Target audience: Who is it for?
○ Value proposition: Why will they want it?
○ Product description: What is it?
○ Market validation: How can we tell that they want it?
○ Delivery plan: How will you deliver it?
○ Your team: Why are you the right people to deliver it?
○ The ask: what do you want from your audience?

2. Individually, complete the self and peer evaluation form (opens tomorrow)

Final assignment: Dragon’s den


