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In the last decade of digitalisation, online misinformation has become an acute problem and is now being exacerbated by the Covid-19 pandemic. Taking advantage of the situation, conspiracy theorists financially exploit the uncertainty and fear of people to sell health fraud scams, resulting in health issues for consumers and social unrest. Governments, private companies, and individuals must collaborate to tackle the unethical conspiracy-based business practices.  
1. Romer, D. & Jamieson, K.H. (2021) ‘Patterns of Media Use, Strength of Belief in COVID-19 Conspiracy Theories, and the Prevention of COVID-19 From March to July 2020 in the United States: Survey Study.’ Journal of Medical  Internet Research; 23(4): e25215. Retrieved from: JMIR Publications [Accessed on 28 November 2021]
The main objective of this survey study is to investigate whether different types of media consumption predict the belief in Covid-19 conspiracy theories. The sample used in this study consists of US citizens and the focus is comparing media among the liberal to conservative spectrum. The validity of the study is described as sufficient, for the sample size is 840 and the sample is recruited from a national probability panel. This paper provides valuable information in confirming the assumptions that exposure to conservative and social media, rather than the main media, predicted stronger belief in Covid-19 conspiracy theories. The evidence this study provides is highly relevant for our report, our target group being the US citizens and the patterns of consuming media platforms that lead to belief in misinformation being a key topic. 
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This paper addresses various ways of monetizing misinformation in the attention economy and provides a case study on one of the most successful movements in recent history – the anti-GMO movement. The case study is derived from a vast amount of qualitative data regarding online articles and social media metrics, and hence provides valuable data on the topic. Nonetheless, the paper includes a declaration of competing interest which indicates that the researchers may have some bias concerning the topic. This paper is highly relevant to the topic of our paper, for it provides detailed information on the procedures of monetizing misinformation and conspiracies which in turn is our focus in the business perspective of our report. 
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This article proposes four principles of conspiracy beliefs: consequential, universal, emotional and social principles. Through these four categories, the writers scrutinize the topic in an exhaustive manner, however including discussion between the negative and debatable positive impacts of conspiracy theories. The article discusses conspiracies from various perspectives which in turn demonstrates the writers’ expertise and avoidance of prejudice. Our focus is to investigate the cause-and-effect relations of conspiracies, the pandemic and unethical business opportunities and thus, this paper is remarkably resourceful for our academic report. 
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This chapter investigates the human psychology behind conspiracy theories. It provides information derived from various studies regarding the correlation between different aspects of human mind and the belief in conspiracies. The writers address the topic from a comprehensive angle providing information regarding a more individualistic view as well as introducing social factors leading to the tendency to believe in conspiracy theories. The text lacks bias for it critically analyses the data used to derive conclusions and the incompleteness of the general study on conspiracies. In our academic report we aim to investigate the psychological factors that predict the probability of believing in conspiracies and this paper provides us with valuable information on the matter. 
