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• deduction: finding data to 
support an argument.

• induction: finding an argument
to explain some data;

• abduction: speculating in a way
that enables us to move from
data to argument.



abductive research...explores through 
everyday language and activities the 
knowledge that social actors use in the 
production, reproduction and interpretation 
of the phenomenon under investigation

privileges the meanings and interpretations 
of people in their everyday lives, which 
influence their behaviour

reality is constructed by social actors and 
does not exist independently outside their 
collective activities

Blaikie, N. (2002). Designing Social 
Research. Cambridge: Polity.



As a kind of reasoning, abduction 
produces plausible provisional 
results - insights, guesses and 
concepts that link things together 
in new ways. Abduction shows 
something may be, but does not 
prove it, whereas deduction 
shows something is true in a 
particular case. For Peirce, only 
abduction generates novelty. 

Kimbell, L. (2015). Applying 
design approaches to policy 

making: discovering policy lab. 
Brighton:  University of Brighton



prototype



things-that-are-
not-quite-
objects-yet



https://twitter.com/acorsin/status/1052859788508483584


einar sneve martinussen

https://vimeo.com/channels/aho












researching stuff that 
doesn’t exist yet

for example:

things
relations between things
relations between people
relations between things and people
imaginations
politics



prospective 
hermeneutics
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