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Main themes to consider

Digital marketing
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Samuel Tenhunen 
•Lead Strategist, Roister Marketing Oy 

•twitter: @stenhune 

•Short history

- 1994: Coding and websites 

- 2000: Branding and campaigns 

- 2007: Digital platforms 

- 2009: Digital campaigns and analytics 

- 2013: Digital strategy  

- 2015: Digitalization and digital market share
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What is the key difference 
between traditional marketing 

and digital marketing?  
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So, what’s happening  
in digital marketing?
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Channel usage is changing

Source: Nielsen Global trust in advertising 2015
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Piers and branded content is trusted

Source: Nielsen Global trust in advertising 2015
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Source: Nielsen Total Audience Report Q2 2018

Media usage is 
growing and 
becoming more 
mobile
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 Global average. Data by Statista 2019

Time spent in 
social networks 
is growing
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Digital 
marketing 
landscape is 
fragmented
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Digital 
advertising 
returns are 
diminishing
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Customers are 
tuning out
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How to build a successful  
digital marketing strategy?

www.zeelandfamily.fi
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Know your 
customers
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Target the ones 
that matter
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Own the purchase process

Purchase



Own the purchase process

Purchase

Awareness

• Targeted campaigns 
to your audience to 
make them aware of 
you. 

ROISTER MARKETING
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Own the purchase process

Purchase

Awareness

Interest • Show why you matter.  

• How can you change 
the lives of your 
customers to the 
better?
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Own the purchase process

Purchase

Awareness

Interest

Consideration

• Working with those 
who have shown 
interest and 
convincing them of 
your value to them
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Own the purchase process

Purchase

Awareness

Interest

Consideration

Selection
• Help with the 

selection process, 
make sure the needed 
information and 
assistance is available
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Own the purchase process

Purchase

Awareness

Interest

Consideration

Selection • Be ready to help, and 
make sure your sales 
process is smooth and 
efficient 

• Communicate with 
your customers

Interaction
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Work with your customers

Support

Loyality

Advocacy

Purchase

Awareness

Interest

Consideration

Selection

Interaction
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Use the right processes

Support

Loyality

Advocacy

Brand marketing Direct marketing

Purchase

Awareness

Interest

Consideration

Selection

Interaction

Sales process Customer 
Support

Customer marketing
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Select the right tactics
Brand marketing Direct marketing

Purchase

Sales process Customer 
Support

Customer marketing

TV

Radio

Magazines

Newspapers

OOH

Digital display

Social media

Web content

Search

CRO

ChatEmail Telephone

Meeting
Email

Telephone

Website

Events

Rewards

Events

Packaging

Social media
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Set targets and measure

Support

Loyality

Advocacy

CPM

Direct marketing

Purchase

Awareness

Interest

Consideration

Selection

Interaction

Sales process

Visits Leads Sales processes Sales NPSReturns Fans

Brand marketing Customer 
Support

Customer marketing
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That’s not nearly all…
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Know your 
competition
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Be true to 
who you are
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Use data, 
personalize,
optimize and 
automate
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Build an 
insight and 
test
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And do it all over again. 
And again.
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Cases
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Dollar shave club
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https://youtu.be/ZUG9qYTJMsI
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Delight the customer
• A beautifully branded box  

• Playful welcome note  

• Shaving products  

• An explanation of the upgrade process  

• Occasionally free samples, and  

• “The Bathroom Minutes,” Dollar Shave Club's monthly 
lifestyle newsletter 
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Delight the customer
• Communicate with the customers 

through social channels with a 
consistent tone of voice.  

• Respond to customer actions and 
reward them. 
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Results
12000 new customers in the first 2 days after  

initial video launch (2013).  
Revenue growth from 2013-2015  

20 million to 65 million to over 100 million.  
Bought out by Unilever 2016 for 1 billion dollars.  

•
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Takeaways
Make a great first impression. 

Be a brand with a distinct humor, culture, and lifestyle.  

Know your customer. Tap into their frustration. 

Design for the channel - Context matters. 
Tell a story, don’t just sell. 
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#likeagirl



www.zeelandfamily.fi�39
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“We explored different factors that influence 
girls during the vulnerable time of puberty. 

During this exploration, someone taped a piece 
of paper to the board that read ‘like a girl’.”
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Results
• Over 60 million views in Youtube for the first Video 

• Always’ brand equity showed a strong double digit 
percentage increase during the course of the 
campaign while most of its competitors saw slight 
declines. 

• The story continues

www.zeelandfamily.fi
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Takeaways

Tap into emotions 
Strong idea can take you far 

Empower people 
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Loreal:  
Different content for 
different audiences
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The Glam (branded ad 30sec) The Show (blogger tutorial 2:54) The Tell (UGC How-to 1:11sec)

https://www.thinkwithgoogle.com/articles/how-demographics-storytelling-style-affect-video-ad-effectiveness.html

https://www.thinkwithgoogle.com/articles/how-demographics-storytelling-style-affect-video-ad-effectiveness.html


ROISTER MARKETING

Source: Think with Google
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Source: Think with Google
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Source: Think with Google
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Takeaways

Experiment 

Deploy different content for different audiences 

Make a connection with your audience
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