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•  Analysis 
•  Our solu0on
•  Implementa0on Strategy
•  Digital Marke0ng Campaign



“What I found interes1ng is how women tend to be more 
focused on people while men act almost as if they are dealing 
with an ATM machine. In fact, they want to deal with an ATM 
machine. They really don’t want to deal with a person” Wharton 
marke1ng professor Stephen J. Hoch





•  Part of a bigger system
•  GiC for yourself or for others
•  Login - interna0onal database
•  Decision tree
•  Ques0ons
•  Lifestyles

The system



•  Pillar and Star Products
•  Proposi0ons based on Lancôme 3 axes (fragrance, skin 

care and make-up)
•  Seasonal Packs
•  Localized: supports mul0ple languages

Product Proposi0on



•  In store touch screen system
•  Comfortable giC sta0on
•  User friendly interface
•  BA’s support

•  Mobile phone applica0on
•  Shopping list proposi0on
•  Profile and wishlist

Channels



Homepage Ques0ons Lifestyles Proposi0ons

The GiC Touch App



Implementa1on 
Strategy 





 
Retail Design - Did you buy your giCs yet?

•  Visible and easy access

•  Efficient and user friendly interface

•  Easy to implement in any sized stores

->  QR codes next to every 
screen to download the app



Launch - Retail Anima0on

•  Elegant colors
•  Technology is clearly visible
•  GiC buying visible

	

Main	goal	is	to	promote	
The	Gi2	Touch	



Launch - BA Educa0on

•  Podiums
•  Male promoters
•  Easily approachable by men

•  Stores
•  Careful approach – assistance to find products 
•  Sugges0ons through lifestyles and special 

products
	
	



•  Lounges
•  Promoters during peak hours
•  The GiC Touch on Wi-Fi opening page

•  Tickets
•  QR codes

•  Banners on web pages and in-flight 
magazine

Launch - Co-opera0on with airlines

DID YOU 
BUY 

YOUR 
GIFTS 
YET ? 



Digital campaign

Make the woman in your 
life happy


Video commercials via Facebook and 

Youtube

YEAR 1 YEAR 2

Beauty	is	happiness	
	

Twi0er	campaign	




“Make the woman 
in your life happy”

•  Video campaign “Like and share and win a roman0c getaway for two to Paris”

•  Shared by women, viewed by men

•  Download the app for your next trip


Year 1



Meanwhile in the airport

•  Increases awareness while in the 
airport

•  Increases traffic to the store
•  Enhances the use of GiC Touch

Did you buy your giCs yet?
Visit the Lancôme store and 
try GiC Touch for an easy 
and fast shopping 
experience.
Make the woman in your 
life happy!

Lancôme

	



#beautyishappinessYear 2




•  Strengthen Lancôme’s brand image and posi0on as an 

advocate for love and happiness
•  Engage with men to reach more women 
•  Create customer loyalty for new users
•  Adapt to the future trends of airports and retail
•  Become the leader in retail innova0on

Benefits for the Lancôme Brand



The GiI Touch , men’s new best friend to make the women they love happy


