
#21
CLASS RECAP AND 
CULTURAL STUDIOS



IT’S ALMOST 
OVER!



FOR ALL ASSIGNMENTS
1. Aim for good, concise writing… make a lot of edits, remove 

redundancies/repetitions, avoid self-contradicting!
2. Do not underestimate the need to do research or provide background 

information!
1. Cultural orthodoxies
2. Existing solutions and benchmarks
3. Bolstering your argumentation!

3. Do NOT underestimate the need to apply course concepts!
1. Cultural innovation theory, what makes your solution work?
2. Walking through the creative process through the concepts



15 minute presentation
5 minute Q&A / Critique from others (peer evaluations!)

FINAL PRESENTATIONS



DEVELOPING 
THIS COURSE



1. Reduce amount of creative tools
2. Focus more on deep understanding of 

human behavior in creativity
3. More emphasis on ethnographic work 

and exploring the human boundaries 
of problems

4. Managing personal creative work as a 
(marketing) professional







“ESPN isn’t a large network.
It’s a huge sports fan.”



WHAT WERE THE 
IMPLICATIONS 
FOR MARKETING?



HOW DO YOU 
ORGANIZE FOR A 
CULTURAL STUDIO?



WHAT ARE THE 
BENEFITS OF 
HAVING A 
CULTURAL STUDIO?



CENS
ORED





CENS
ORED















FOR THE REST OF THE CLASS

1.SHARING IDEAS!
1. Let’s organize into 6 groups where ALL members have to 

be from different group projects
2. Share your ideas, concerns, benchmarks (such as, how 

and where are you finding comparison points), 
breakthroughs, current problems, and try to learn from 
one-another

3. Please, if you can, try to avoid “spoiling the surprise” 
for the final presentation too much!



FOR NEXT TIME

• No reading!


