Marketing MSc Thesis Research Plan: Practices

· This research plan is a compulsory for any student wishing to enter the graduate seminar. 
· The research plan will be based on a standardized template, comprising eight standard steps/dimensions (please see below). 
· The submitted research plan should be no longer than four A4 pages, single spacing (1-1.5), font no larger than 12, excluding the bibliography, Harvard referencing style. Each step/ dimension of the plan should be written up succinctly, concentrating on the very key issues at hand. 
Framework for Marketing MSc Thesis Research Plan
Student name:

Student Number:
1) Research area

a. To what field does your research belong to (i.e. marketing)

b. To what sub-field does your research belong to (i.e. consumer research)

2) Research phenomenon

a. What is the concrete phenomenon the researcher seeks to describe, understand or explain; this should answer the question ‘What are you researching?’ (i.e. ‘Managers human resource practices during a merger’, or, ‘Consumers’ decision-making process when buying high-involvement products’)

3) Research problem
The research problem is to be viewed and presented as a question to be answered by the research; it focuses on and defines a given research phenomenon’s problem. 
4) Theoretical Background

This comprises of existing research, literatures and theory regarding the chosen topic. The theoretical background serves as the framework within which you analyze and interpret your research.
5) Methodology
This involves the justification of your methodological choices (research philosophy) and the description of your data-collection methods (actual tools used).
6) Analysis and Interpretation 
This phase comprises of two subsequent phases (a) preliminary analysis of your data (e.g. organizing and coding empirical or secondary material), and (b) constructing interpretations and conclusions based on aforementioned analysis.
7) Tentative Research Contribution
This phase requires identifying or projecting the primary contribution(s) of the thesis work. A contribution may be a) theoretical b) methodological c) contextual (e.g. a new phenomenon) d) practical (contribution derived from application of research outcome(s))
8) Tentative structure of thesis (e.g. Table of Contents)
Based on the above steps, the student should be able to devise a tentative structure for the thesis. This may be in the form of a ‘table of contents’.
