
CREATING MOOD BOARDS

Creating mood boards typically includes 
searching, arranging and processing images 
as well as creating new material. 

Mood board from Mithila Mohan includes 
materials from various sources and it 
defines the theme and mood for her MA 
Thesis project.

FINAL COLLECTION
Themes and Colors
Final Designs
Summary

The inspiration for the final collection came from the practice itself. 
The continual dialogue with materials and structures, discerning 
their compliancy and reluctancy, was influential in building the 
aesthetics of the fabrics. The origami tessellation patterns, provided 
possibilities of creating interesting fold patterns that affected the 
visual language of the collection.

The final collection is presented as a look book. The final collection 
is coordinated keeping different scales of patterns and colors in 
mind. The differing scales of patterns and colors effortlessly move 
from one design to another, producing individually striking fabrics 
that come together to form a cohesive coordinated family of textiles.

THEMES AND COLORS

STRANGE REALITY

So often the surrou nding has a significant impact on the design 
aesthetics. Like most designers I usually find my inspiration out the 
window, in a bustling street or in the pensive nature. The year 2020 
and the pandemic forced us adapt to a strange reality. As the days 
go by, confined to my room, my window becomes synonymous to my 
computer screen, and there lay my inspiration. The colors are derived 
from the fantastical world of virtual reality, where codes and binaries 
can be seen as magnificent spectrum of colors. The idea behind the 
colors is an extension of the interconnected virtual weave we live in. 
In the past months as the walls came down on us, we built a digital 
escape into the world of screens. Our daily lives have been integrated 
with the digital realm more so than ever. Embracing the digital era 
and finding solace in it has led to this theme and color palette. 89

Mithila Mohan, Mood board from MA Thesis

MOOD BOARD

Mood boardin tekeminen on toisaalta vapaata ideointia 
ja toisaalta koordinointia. On tyypillistä, että aluksi ideoita 
- kuvia, värejä, tunnelmia - haetaaan runsaasti, jonka jäl-
keen aloitetaan karsiminen ja rajaaminen. 

Erityisesti muodin alueella tätä prosessia kutsutaan myös 
visuaaliseksi taustatutkimukseksi (visual research).

CREATING MOOD BOARDS

Creating mood boards typically includes 
searching, arranging and processing images 
as well as creating new material. 

Mood board from Mithila Mohan includes 
materials from various sources and it 
defines the theme and mood for her MA 
Thesis project.

FINAL COLLECTION
Themes and Colors
Final Designs
Summary

The inspiration for the final collection came from the practice itself. 
The continual dialogue with materials and structures, discerning 
their compliancy and reluctancy, was influential in building the 
aesthetics of the fabrics. The origami tessellation patterns, provided 
possibilities of creating interesting fold patterns that affected the 
visual language of the collection.

The final collection is presented as a look book. The final collection 
is coordinated keeping different scales of patterns and colors in 
mind. The differing scales of patterns and colors effortlessly move 
from one design to another, producing individually striking fabrics 
that come together to form a cohesive coordinated family of textiles.

THEMES AND COLORS

STRANGE REALITY

So often the surrou nding has a significant impact on the design 
aesthetics. Like most designers I usually find my inspiration out the 
window, in a bustling street or in the pensive nature. The year 2020 
and the pandemic forced us adapt to a strange reality. As the days 
go by, confined to my room, my window becomes synonymous to my 
computer screen, and there lay my inspiration. The colors are derived 
from the fantastical world of virtual reality, where codes and binaries 
can be seen as magnificent spectrum of colors. The idea behind the 
colors is an extension of the interconnected virtual weave we live in. 
In the past months as the walls came down on us, we built a digital 
escape into the world of screens. Our daily lives have been integrated 
with the digital realm more so than ever. Embracing the digital era 
and finding solace in it has led to this theme and color palette. 89

Mithila Mohan, Mood board from MA Thesis



iii iv

Nora Bremer, BA Thesis:  Visual Research for a Textile Collection - Analysis of a process

Pictures taken by someone else than designer themselves are sometimes referred to as 
secondary material, and material created by designers as primary material.

Noble, I. & Bestley, R. (2005) Visual research: An introduction to research methodologies in graphic design.

Mood boardin materiaalia voi etsiä valmiista lähteistä (kirjat, lehdet, elokuvat, näyttelyt - muista kertoa lähde) 
tai tuottaa itse (valokuvaa, luonnostele...) Valmista materiaalia voi myös muokata ja yhdistää itsetuotettuun.



Mood boards, colour palette and designs from surface patter collection: Tales from the Utopian Garden, by PatternLab 22

“Tales from the Utopian Gardens is an eclelctic collection of patterns with Bauhausian elements, bright colors, strange 
creatures and dreamlike flora.”

All in all, a well-made mood board gives an impression of how the final project would look - 
of colours, motives, theme and mood.

Valmis mood board tiivistää konseptin idean, tarinan ja visuaalisen ilmeen - 
ideana on, että kun jokainen suunnittelutyöryhmän jäsen seuraa mood boardia omassa suunnittelutyössään, 
tulee lopputuloksesta yhtenäinen kokonaisuus.

Mood boards, colour palette and designs from surface patter collection: Tales from the Utopian Garden, by PatternLab 22

“Tales from the Utopian Gardens is an eclelctic collection of patterns with Bauhausian elements, bright colors, strange 
creatures and dreamlike flora.”

All in all, a well-made mood board gives an impression of how the final project would look - 
of colours, motives, theme and mood.
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It is important to note that the inspiration 

and material for this project was gained 

and gathered over a period of time that 

extended over the entire project, even while 

producing the textile samples. The method 

of this process leaves room for adjust-

ments, additions and editing to guarantee 

a final product utilizing all possible means 

for making a balanced and complete col-

lection. The relationship between the visual 

research and the produced samples is not 

constant, meaning that the ideas for the 

research book might come from the sam-

ples and not only vice versa. Intuition was 

a considerable part of the production  es-

pecially in the beginning of the process. At 

the end of a project there is more space for 

careful consideration and planning, since 

the main portion of the work is completed 

and it is easier for the designer to see and 

sense what to add and remove in order to 

present a collection as complete and cohe-

sive as possible (fig 14). 

Fig 14 (right). Finished textile collection 

and a spread from the visual research 

book. The connection can be seen in colors, 

textures, patterns and proportions. Photo: 

Eeva Suorlahti

If the mood board is defining 
the colours very clearly, a 
separate colour palette is 
not always even needed.

Nora Bremer, BA Thesis: 
Visual Research for a Textile Collection - Analysis of a process

Metodi toimii toki
myös henkilökohtaisessa prosessissa



Helmi Liikanen, BA Thesis

Mood board and colour palette of a 
textile collection
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2. Produktion taustatutkimus

2.1. Inspiraatiomateriaali
Opinnäytemallistoni käsittelee teemallisesti län-
simaisen ihmisen suhdetta luontoon. Globaalissa 
maailmassamme luontoon suhtaudutaan usein 
suurena resurssivarastona, mikä aiheuttaa eko-
systeemien tasapainon järkkymistä. Teema on 
ajankohtainen ja löysinkin inspiraatiota itseäni 
ympäröivässä kaupunkitilasta sekä uutisvirrasta. 
Kokoelmani kuoseissa viittaan muun muassa kar-
heisiin kivipintoihin, myrkylliseen veteen ja rikki-
näisiin putkistoihin. Ideoita kuoseihin syntyi esi-
merkiksi ulkorappusen maalipinnan kulumasta 
ja portaiden kaiteen metalliristikosta. Hyvinvoin-
tiyhteiskunnassa on helpompi havainnoida uusia 
ja kiiltäviä tuotteita, kuin näiden valmistuksesta 
aiheutuvaa saastumista. Uudenkiiltävän kulutus-
kulttuurin teemaa tuon näkyvimmin esille värien 
käytön avulla Fake day – värityksessä.

Rapistuneet talojen kulmat, taloni takana virtaava 
ruosteenvärinen puro ja hyllyittäin huulikiiltoja. 
Ympäristön havainnoinnin lisäksi keräsin inspi-
raatiomateriaalia kirjastosta ja Internetistä. Huo-
mioni kiinnittyi maisemavalokuvauksen teoksiin, 
Georg Gersterin ilmavalokuvat 1970-luvun Per-
siasta vaikuttivat karuudellaan ja Brett Westonin 

mustavalkoiset lähikuvat luonnosta synnyttivät 
heti ajatuksia pintakuvioinneista. Hallitsematto-
man luonnon ja rakennetun, suunnitelmallisen 
ympäristön suhde kiinnostaa minua. On innos-
tavaa rinnastaa luonnonmuotoja mukailevaa ku-
viointia rappeutuneen geometrisyyden kanssa.

Aiheena kulutustottumuksiemme aiheuttama 
maapallon asteittainen tuhoutuminen on tietysti 
kaikkea muuta kuin kevyt. Opinnäytteeni tema-
tiikkaa ei kuitenkaan ole valittu masentuneissa 
tunnelmissa tai paasausmielessä. Haluan opinnäy-
tetyössäni tutkailla tämän päivän ilmiöitä ja visu-
alisoida pintasuunnittelun, materiaalisuuden ja vä-
rin kautta havaintojani ympäröivästä maailmasta 

Opinnäytemallistoani suunnitellessani kaupunki 
näyttäytyi alkukeväisen harmaana. Katujen loska ja 
sohjo muuntui asteittain pöllyäväksi hiekoitukseksi 
ja aurinko pysyi pilviverhon takana. Jotenkin tämä 
säätila sopi yhteen mallistoni tunnelman kanssa. 
Mallistoni värityksien lähtökohta ei kuitenkaan 
löytynyt Helsingin harmaudesta, vaan lähestyin 
värisuunnittelua tarinan kehittämisen kautta.

Värimaailma voidaan koota myös selkeäksi värikartaksi



Mood boardista tulisi löytyä ideoita kaikkiin 
projektin elementteihin - Jos on tarkoitus 
suunnitella esimerkiksi kuviollinen astias-
to, tulisi mood boardista löytyä ideoita niin 
muotoihin kuin kuvioihinkin.

Huomaa kuitenkin, ettei näiden kuvien tar-
vitse - tai usein kannattakaan - olla nimen-
omaan astioista tai pintakuoseista, vaan 
asioista, joista voi saada ideoita ja inspiraa-
tiota niihin. 

Mood board: www.carbodydesign.com/2017/01/how-to-create-mood-boards



Jaana Pippola, Solveiga Bucyté ja Wenla 
Njawei suunnittelivat Stratetig Identity and 
Design - kurssilla koiranjäätelö-konseptin: 
alustavat ideat mauiksi sekä pakkauksen 
prototyypin. Pakkauksessa tuli tehtävänan-
non mukaan olla pintakuosi, joten mood 
board sisältää ideoita pakkauksen muotoon, 
pintakuosiin, typografiaan ja graafiseen 
ilmeeseen, väreihin ja itse makuihinkin.

Pumpkin

Salmon 
mousse

White

Warm mid 
blue

Summer 
breeze

Forest

Dusty
light green

Banana

Caramel

Night sky

Product of 
nature.

The idea of making ice cream for dogs is amusing per se, 
so translating that into a moodboard was quite intuitive. 
“Fresh, fun and unexpected” were the main keywords for 
the design process right from the beginning. Summer is 
the main season for serving ice cream for dogs so the 
seasonal atmosphere was one of the key drivers for the 
whole project. 

From the beginning, it was clear to us that differentiating 
our product from human ice cream was extremely 
important. This is why, instead of just having pastelly and 
bright colors, we chose to include muted and earthy tones 
into the color pallette. Genuine references associated with 
dogs are: furry, warm, playful and soft. These key words 
combined with the joyful summer vibe brought the 
moodboard and color palette together.

Moodboard and Color palette



Mood boardin on tärkeää kuvata konseptin, idean tai malliston tunnelmaa. ”Aineettomissa” tuotteissa tun-
nelman merkitys korostuu.

Nada Endrissat, Gazi Islam ja Claus Noppeney kertovat artikkelissaan Balancing coordination and creative 
freedom via mood boards mood boardin suunnittelusta ja käytöstä hajuveden suunnitteluprosessissa.

Endrissat, N., Islam, G., & Noppeney, C. (2016). Visual organizing: 
Balancing coordination and creative freedom via mood boards. Journal of Business Research, 69(7)
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5.1 CASE StudY: ”hubRIS (ANd dEFIANCE)”

Research book and samples from “Hubris (and Defiance)”. Photo: Eeva Suorlahti

31

were born earlier. The course was an outlet 

for the concept, a chance to realize and 

build on it. The specifications of the course 

gave room for a pure approach in visual 

research, the only limit being the schedule 

and the wide array of techniques used for 

the production of the final fabric samples. 

The making of visual research did not 

count into the given credits for the course, 

so it was a deliberate decision on my 

behalf to place importance on it. Therefore, 

the production of the visual research was 

made as much for the textile collection of 

that course as an exploration for the topic 

of this study.

Instead of staying in the same histori-

cal era from which the key word hubris 

originates, which would seem expected, I 

explored more options of visible overconfi-

dence in clothing. This process is subjec-

tive and only based on personal connota-

tions and taste. If the designer, however, is 

able to communicate the theme with visual 

The established theme of confidence and 

pride reaching the status of a cult and a 

desire to create a narrative concept that 

could induce personal artistic excitement 

was present in the creative process 

predating the actual production of the 

visual research. The meaning behind the 

word ”hubris” – suggesting overconfidence 

and arrogance, harkens back to ancient 

Greece where hubris would mean ”a 

dangerous character flaw capable of 

provoking the wrath of gods” (Merriam-

Webster). This overconfidence was the 

trait of a mortal challenging the gods, and 

a typical theme in Greek tragedies where 

the mortal would, inevitably, face a tragic 

fall (Merriam-Webster). Creating a narrative 

of characters affected with hubris, before 

the fall, fascinated me and served as the 

starting point of the process of making 

visual research. It should be noted that 

even if the visual research was made as 

part of a university course that started in 

October of 2018, the ideas and inspirations 


